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Research and Analytics (R&A) Division of the Ministry

Inbound Tourism
(FTAS) of Tourism is responsible for collecting, compiling,

publishing, and disseminating various tourism

statistics.

e

It also promotes research in tourism statistics and

_ market analysis.
Outbound Tourism

The Monthly bulletin highlights key data, includin
(INDs) y ghlig y g

Foreign Tourist Arrivals (FTAs), Indian Nationals’
Departures (INDs), estimated Foreign Exchange

% Earnings (FEEs) from tourism sourced from Bureau

2 9 1 4 2 Cr of Immigration and Reserve Bank of India.
’

Foreign Exchange
Earnings

Ssource : Bureau of Immigration [/ RBI For feedback/suggestions/query, please send mail on tourism.mrd@gov.in
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Gender wise Age wise
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Top Source Markets
3. Canada 65+ - 14.1%
(7.1%)
2. UK.
’\ (11.8%)

Purpose wise Port wise

Medical, 3.4% Others, 10%
Business
, 9.7% , .
. Leisure Mumbai, 19.6%
5. Malaysia , 45.4%
(4.7%)
4. Australia Indian
(6.4%) Diaspora,
31 55 Chennai
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Delhi, 33.9% | ,s.8%
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26.9 Lakh =
° Comparedto 2019
Top Source Markets
1. UAE
(37 gE/A) 2. Saudi (26.9%)
.9% Arabia ‘I 4. Thailand
(11.2%) (6.3%)
5. Singapore
(4.8%)

Gender wise

Male

Female

Purpose-wise

Others,
1.7%

P\ L

Pilgrimage

;, 4.3% .
Education,

. 4.1%
Business

, 15.43

India
Diaspora,
39.5%

Leilsure
, 35.0%

Age wise

Port-wise

Delhi, 23%

Mumbai, 20%




