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Ministry of Tourism (hereinafter referred to as “MOT”) compiles data on domestic and foreign tourist visits in States/
UTs based on the information received from the State/ UT Governments. Such information at State/ UT level is
generally collected by State Tourism Departments based on administrative records and returns. In many cases, the
information supplied does not cover the same-day visitors, visitors staying with friends and relatives, etc. Doubts have
been also expressed by experts about the reliability of the data on domestic and foreign tourist visits released every
year.

A need was felt to prepare a standard methodology for estimation of number of visitors at district level which can be
used by the State/ UT Governments. This methodology should enable the compilation of such data on monthly basis.
In the absence of reliable state level data, the methodology would necessarily have to include large scale survey.
However, the methodology should also help in preparation of estimates of number of visitors, for some years after the
base line survey, mainly based on the information to be collected from the accommodation units, without resorting to
regular large scale survey.

Keeping these requirements in view, a methodology has been prepared which was initially used in the tourism surveys
commissioned by the Ministry of Tourism in 5 states namely, Andhra Pradesh, Delhi, Jharkhand, Maharashtra and
Punjab. Now the same methodology, with some improvements, is being used in commissioning tourism survey in the
state of Nagaland.

1.1 Objective

The field survey in Nagaland was conducted for a period of 12 months in the districts of the State. The survey was
done to obtain the following month-wise information for each district
Estimated number of visits
Visits by overnight visitors
Staying at accommodation units;
Staying with friends and relatives
Others, such as those staying in tented accommodations provided by State Government or by any other
charitable organisations.
Visits by same-day visitors
Profile of visitors, their expenditure pattern, purpose of visits, etc.
Occupancy rates and direct employment in accommodation units.

1.2 Nagaland - The Study Region

Nagaland is one of the seven sister states of northeast India, covering a total geographic area of 16,579 Sq. KM. It
borders the state of Assam to the west, Arunachal Pradesh and part of Assam to
the north, Myanmar to the east and Manipur to the south. The state capital is
Kohima, and the largest city is Dimapur. It has a population of 1,980,602 as per
the 2011 census, making it one of the smallest states of India. The state is mostly
mountainous except those areas bordering Assam valley.

The state is divided into 11 districts, each with a district headquarters. Kohima is
the capital of the state, while Dimapur is the largest city. Major tribes in the region
consist of the Angami, Ao, Chang, Chothe, Khoibu, Konyak amongst others. It is
known as the ‘falcon capital’ of the world.

1 316323/MCB/ADI/1/0 22 May 2017
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1.2.1 Demographic Details - Nagaland
As per the census 2001 of India, the population of Nagaland is estimated to be 1,988,636.

Table 1.1:  Demographic Details of Nagaland

Name of the District Area (Sq. KM) Population (Total) Population (Urban) Urban Centres (Town)
Kohima 1041 310084 | 77030 | Kohima
Dimapur 926 309024 Dimapur
Phek 2026 148195 12864 Phek Town
Mokokchung 1615 232085 31214 Mokokchung
Tuensang | 4228 414818 29772 Tuensang
Wokha 1628 161223 37636 Wokha
Zunheboto 1255 153955 23081 Zunheboto
Mon 1786 260652 16590 Mon

Source: Census 2001

Table 1.1 shows that Tuensang has the largest geographical area and population of the total population.
Dimapur has the largest urban population amongst the districts in Nagaland.

1.2.2 Inception Workshop - Nagaland

The inception workshop for the Nagaland state was organised at the Directorate of Tourism on 21" April 2014
in Kohima on the following date:

Table 1.2:  Inception workshop
Group Location Date of Workshop Venue |
\ 1 | Kohima | 21th April, 2014 | Directorate of Tourism, Kohima |

1.2.2.1  Inception Workshop on “Tourism Survey in Nagaland, Tourism Department, Nagaland
The Inception Workshop on the “Tourist Statistics Survey” in Nagaland was conducted on 21st April, 2014
at the Directorate of Tourism, Kohima. The key participants to the workshop are as under:

1. Mr. Zavi Nakhro, Joint Director, Nagaland Tourism
2. Mr. K. T. Thomas, Additional Director, Nagaland Tourism
3. Mr. Keduosieu M. Rio, Assistant Director, Nagaland Tourism
4. Mr. K. Metha, Junior Engineer
5. Mr. Tenjin AO, Tourist Officer, Dimapur District
6. Ms. Santimala Aier, Tourist Officer, Mokokchung District
7. Ms. Orenponi Tungoe, Tourist Officer, Mon District
8. Mr. T. Kakihe Sumi, Tourist Officer, Kohima District
9. Mr. Nchenth Odyuo, Tourist Officer, Zunheboto District
10. Mr. Sumdeufu, Tourist Officer, Wokha District
11. Mr. Toka E. Terceze, Tourist Officer
12. Ms. Neteno Yoshi, Cameraperson
13. Mr. Ruisi Poji, Caretaker
14. Mr. K. Aben Kikon, Caretaker
15. Ms. Nungladale, Statistical Cell
16. Ms. Lobeno Lotta, Field Assistant
17. Ms. Renbeni, Field Assistant
2 316323/MCB/ADI/1/0 22 May 2017
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18. Mr. Chandemo Kikon, Lower Divisional Assistant
19. Mr. Eyouety Ezou, Statistical Cell
20. Mr. V. Douli

1.2.3 Tourism Destination for Survey - Nagaland

The consultants have finalised the tourist destinations for survey in consultation with Nagaland Tourism Department.
The tourist destination finalised for the survey are as given in the below table 1.3 which shows two festivals Hornbill
festival in Kohima and Aoleng festival in Mon.

Table 1.3:  Approved tourist Destinations — Nagaland

District Tourist Destinations Survey Period Festival Entry-Exit Point
Kohima World War Il Cemetery Throughout the year Hornbill Festival District Bus/Taxi Stand
Kohima Cathedral
Dimapur Zoological Park - Rangapahar Throughout the year - Dimapur Railway Station
Medieval Ruins of Kachari Kingdom Dimapur Airport
District Bus/Taxi Stand
Zunheboto Ghosu Sanctuary Throughout the year - District Bus/Taxi Stand
Mokokchung | Mopungchuket - Tourism Model Village | Throughout the year - District Bus/Taxi Stand
Mon Longwa Village Throughout the year Aoleng Festival District Bus/Taxi Stand
Phek Shilloi Lake Throughout the year - District Bus/Taxi Stand
Peren Mount Pauna Tourist Village Throughout the year - District Bus/Taxi Stand
Tuensang Changsangmonko & Chilise Throughout the year - District Bus/Taxi Stand
Kiphire Mount Saramati Throughout the year - District Bus/Taxi Stand
Wokha Mount Tiyi Throughout the year - District Bus/Taxi Stand
Longleng - - - -

As indicated in the Methodology for the current study, the number of districts and population of towns were considered
as per the data of census 2001. The destinations approved by the state tourism department have been segregated
under the 11 districts for distribution of survey samples. All the important destinations of the states were covered
during the survey.

1.3 Key Survey Findings

Key Survey Findings Value Unit
Average Duration of Stay for Domestic Tourists 1.16 Nights
Average Duration of Stay for Foreign Tourists 1.76 Nights
Overnight Domestic Tourists 573939 Nos
Overnight Foreign Tourists 2733 Nos
Same Day Domestic Tourists 1161195 Nos
Same Day Foreign Tourist 2776 Nos

1.4 Comments and Approval on Draft Report by Nagaland Tourism Department

A presentation and discussions on the findings of the draft report was undertaken by Mott Macdonald on 13" January
2016 at Nagaland Tourism Directorate office in Kohima where Shri. Purakhu Angami (Director), Shri K. T. Thomas
(Addl. Director) and other staffs of Tourism Dept. Nagaland were present.

The presentation contained the brief of approach and methodology, inception workshop conducted in Kohima on 21st
April 2014, Tourist destination where survey was carried out, Key findings and Visitor profiles. Subsequently the
department conveyed the approval on the revised draft report by letter dated 12t April 2016

3 316323/MCB/ADI/1/0 22 May 2017
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21 Visitor Survey at Tourism Destinations

As per the Census 2001 the total number of districts in the state of Nagaland is 11, the total estimated sample size of
brief survey at tourist destination is estimated to be 600 per district per month. The district-wise monthly sampling
plan for brief survey at tourist destination is provided below in table 2.1: There were some destinations where there
were very less tourists foot fall. The shortfall of these were covered in Kohima and Dimapur having larger sample
size.

Table 2.1:  District wise sampling plan for survey.

Tourist Destination Sample Size per Month Sample Size Yearly

1 Kohima 600+300 10800
2 Dimapur 600+300 10800
3 Zunheboto 600 7200
4 Mokokchung 600 7200
5 Mon 600 7200
6 Phek 600 7200
7 Peren 600 7200
8 Tuensang 600 7200
9 Kiphire 600 7200
10 Wokha 600 7200
11 Longleng* 0 0

Total (Nagaland) 6600 79200

The survey will be conducted during all the 12 months of the year at each selected destination. Information about
important festivals, fairs, religious events at the selected tourist destinations were collected in advance for the 12-
month period. In a month at a destination, survey was done during 2 weeks. In the first week, first 3 days of the week
were covered, and in the second week last 4 days of the week were covered. For this purpose, first day of the month
was considered as the first day of the week. The dates of survey at a tourist destination during the 12 months followed
are shown in table 2.2 which shows the days of weeks and dates of month along with weeks of the months.

Table 2.2:  Short Survey Schedule

Month Weeks Days of Weeks Dates of the month

First First and Third 1st week: 1-3 days 3rd week: 4-7 days 1,2,3,18,19,20,21
Second Second and Fourth | 2nd week: 1-3 days 4th week: 4-7 days 8,9,10, 25,26,27,28
Third First and Fourth 1st week: 1-3 days 4th week: 4-7 days 1,2,3,25,26,27,28
Fourth Second and Third | 2nd week: 1-3 days 3rd week: 4-7 days 8,9,10,18,19,20,21
Fifth First and Second 1st week: 1-3 days 2nd week: 4-7 days 1,2,3,11,12,13,14
Sixth Third and Fourth 3rd week: 1-3 days 4th week: 4-7 days 15,16,17, 25,26,27,28
Seventh to Twelve Above pattern will be repeated

The date and week on which important tourism event is scheduled to take place at the selected tourist destination
was positively covered. In the case of the important tourist event at the selected tourist destination falled outside the
selected week and dates, the nearest week/dates was substituted by the week/dates of the special event.

The necessary arrangement for calculation of visitor inflow at non-ticketed or non-differential ticketed destination were
made.

4 316323/MCB/ADI/1/0 22 May 2017
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2.2 Accommodation Units

Every Month, all the classified hotels were covered for collecting both the information (particulars on the
accommodation unit & Information about overnight visitors). For the remaining 3 categories (Having more than 20
rooms, having 10-20 rooms & having less than 10 rooms) of accommodation units, 10% of the units in each were
covered in every month. These 10% accommodation units were selected by using circular systematic sampling
method. The information was collected every month for the preceding month. Every quarter the frame-list of
accommodation units was updated to capture any change in the accommodation units in the district.

23 Entry - Exit Points

Since the state of Nagaland has 11 districts, total sample size for exit survey is estimated to be 15000 (400 per
Quarter). However as discussed with the state tourism department, there is one district where there is no important
tourist destination. The shortfall of this entry exit point survey was distributed evenly in two districts viz Dimapur and
Kohima. As the information collected in the exit survey is to be used for estimating the number of non-leisure visitors
in the district, the exit survey was conducted only in the first month of the quarter so that its result can be used for the
three months of the quarter. All the four weeks as well as the days (week days and weekends) in a month was covered
on representative basis. Taking into consideration, the terms of reference, the district-wise sampling plans at entry-
exit points is provided in the table 2.3.

Table 2.3: District-wise Distribution of Exit Survey

Destination First Quarter Second Quarter Third Quarter Fourth Quarter Total \

1 Kohima 400+200 400+200 400+200 400+200 2400
2 Dimapur 400+200 400+200 400+200 400+200 2400
3 Zunheboto 400 400 400 400 1600
4 Mokokchung 400 400 400 400 1600
5 Mon 400 400 400 400 1600
6 Phek 400 400 400 400 1600
7 Peren 400 400 400 400 1600
8 Tuensang 400 400 400 400 1600
9 Kiphire 400 400 400 400 1600
10 Wokha 400 400 400 400 1600
11 Longleng* 0 0 0 0 0

Total Nagaland) 4400 4400 4400 4400 17600

* Longleng district samples have been equally divided in Dimapur and Kohima districts as there was no important tourist destination
suggested by Nagaland Tourism department.

Ideally the sample size should be equally distributed among domestic and foreign visitors however, in places where
foreign visitors, are not available throughout the month the sample size allocated for them was allocated to domestic
visitors. The timetable for the survey in the first quarter formed the basis of exit survey for the remaining part of the
year and thus during the 1%t Quarter the distribution of sample size was as follows:

Table 2.4:  Exit survey schedule

Sr. Weeks Days Dates of the month Sample Size
1 1st week 1-3 1,2,3 50
2 2nd week 4-7 11,12, 13, 14 50
3 3rd week 1-3 15, 16, 17 50
4 4th week 4-7 25, 26, 27, 28 50
5 316323/MCB/ADI/1/0 22 May 2017
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Within given week, the sample size was equally distributed among the entry-exit points. The remaining sample of 200
was distributed accordingly based on the secondary information about the flow of travellers’ traffic. For the remaining
3 quarters the sample size was reallocated among the week days as per the experience of daily tourist flow in the 1st
quarter.

2.4 Sample Distribution among states for the Exit Survey

The sample size for each district to be covered in the Exit Survey was 400 per quarter. Initially equal number of
domestics and foreign visitors were to be covered, but as adequate foreign visitors were not available throughout the
month, the sample size allocated for them was allocated to domestic visitors as specified in the RFP. The distribution
of tourists interviewed in the Exit survey for each of the 4 Quarters (June 2014, September 2014, December 2014,
and March 2015).

2.5 Exit Survey Details
Table 2.5: Exit survey Details- (June 2014-May 2015)

District Jun Jul Aug  Sept Oct Nov Dec Jan Feb Mar Apr  May Total
Dimapur 728 0 0 356 200 0 328 0 0 320 416 408 2756
Kiphire 280 0 0 400 0 0 412 0 0 56 200 152 1500
Kohima 434 0 0 300 0 496 696 0 0 524 422 438 3310
Mokokchung 312 0 0 600 0 0 684 0 0 0 260 340 2196
Mon 224 0 0 104 0 0 814 0 0 0 104 88 1334
Peren 204 0 0 50 0 0 818 0 0 309 0 0 1381
Phek 164 0 0 172 0 0 172 0 0 160 0 224 892
Tuensang 676 0 0 288 0 0 624 0 0 150 0 0 1738
Wokha 46 0 0 126 0 0 862 0 0 50 0 220 1304
Zunheboto 142 0 0 162 0 0 212 0 0 347 232 194 1289
TOTAL 3210 0 0 | 2558 200 496 @ 5622 0 0 1916 1634 2064 17700

2.6 Month Wise Short Survey Sample Covered in the Study

Table 2.6: Distribution of Short Survey Samples-(June 2014-May 2015)

Jun Jul Aug Sept Oct Nov Dec Jan Feb Mar Apr May Total \
Aggregate 13338 1774 2422 3115 3309 2413 3185 6348 8626 | 11820 | 12163 | 11051 79564
Sample Size
Overnight Foreigner 0% 2% 1% 0% 0% 1% 2% 3% 1% 0% 0% 0% 1%
Visitors Domestic - 1% 12% 4% 2% 1% 1% 1% 5% 2% 4% 1% 2% 2%
other state
Domestic- 0% 1% 1% 1% 1% 0% 1% 0% 0% 1% 1% 2% 1%
same city
Domestic- 2% 1% 5% 5% 3% 4% 3% 5% 7% 5% 5% 3% 4%
Same district
Domestic- 26% 9% 21% 6% 15% 8% 11% 30% 29% 31% 30% 24% 25%
same state
other district
Total 30% 35% 32% 14% 19% 13% 19% 43% 40% 40% 37% 31% 33%
Same Day Foreigner 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
Visitor Domestic - 0% 3% 2% 3% 0% 2% 1% 1% 0% 0% 0% 0% 1%
other state
Domestic- 29% 34% 12% 6% 1% 8% 5% 12% 16% 28% 24% 29% 21%
Same city
Domestic- 35% 19% 20% 35% 33% 39% 33% 26% 30% 21% 30% 27% 29%
Same district
Domestic - 6% 8% 34% 43% 46% 37% 42% 18% 14% 1% 9% 13% 16%
Same state
other district
Total 70% 66% 68% 86% 81% 87% 81% 57% 60% 60% 63% 69% 67%
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
6 316323/MCB/ADI/1/0 22 May 2017
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2.7 Month Wise Domestic Visitor in Nagaland

Table 2.7:  District and month Wise domestic visitors in Nagaland-(June 2014-May 2015)

District Jun Jul Aug Sep Oct Nov Dec Jan- Feb Mar Apr- May Total

Kohima 37103 | 10500 | 24896 & 19952 4954 4785 | 342749 @ 14450 | 15629 | 17059 | 16614 = 17178 @ 525869
Dimapur 8040 | 10385 9694 | 20189 7303 6921 17988 | 19759 | 21571 21374 | 20929 | 20069 184222
Zunheboto 4354 | 14684 | 10741 3322 590 757 2672 9047 | 15437 | 16327 = 16959 | 17298 112188
Mokokchung 1640 3311 2427 8537 4650 6728 | 12708 | 17121 20371 24448 | 25424 | 26138 153503
Mon 3173 2601 2265 1406 4871 5250 3560 3850 3637 4983 7125 6751 49472
Phek 25299 | 15252 | 11570 2572 3047 4332 2702 9246 | 13024 | 15391 16611 20549 139595
Peren 1530 2074 2184 3568 720 1204 5003 9056 8609 7602 7901 8261 57712
Tuensang 11803 9752 9172 1371 4960 6515 8967 | 15273 | 14197 | 15810 | 16519 | 17227 131566
Kiphire 1415 723 532 3522 8962 7920 5290 | 23993 | 33948 | 39922 | 41432 | 41973 = 209632
Wokha 3108 | 10691 1632 | 12405 9890 | 12774 | 13639 | 20797 | 22808 | 22309 | 17624 | 23697 171374
TOTAL 97465 | 79973 | 75113 | 76844 = 49947 | 57186 | 415278 @ 142592 | 169231 | 185225 & 187138 | 199141 1735133

As shown in the table 2.7 Kohima has the highest number of visitors amongst district in Nagaland with maximum
number of domestic visitor’s foot fall happens to be in December 2014 when the Hornbill festival is organised in the
district.

2.8 Month Wise Foreign Visitor in Nagaland

Table 2.8:  District and month Wise foreign visitors in Nagaland (June 2014-May 2015)
District Jun Jul Aug Sep Oct Nov Dec NEY] Feb Mar Apr May Total
Kohima 47 18 5 0 1244 112 1721 912 111 297 190 265 4922
Dimapur 0 0 0 0 0 4 0 0 0 0 0 0 4
Zunheboto 0 0 0 0 0 0 0 0 0 0 0 0 0
Mokokchung 4 13 0 0 0 566 0 0 0 0 0 0 583
Mon 0 0 0 0 0 0 0 0 0 0 0 0 0
Phek 0 0 0 0 0 0 0 0 0 0 0 0 0
Peren 0 0 0 0 0 0 0 0 0 0 0 0 0
Tuensang 0 0 0 0 0 0 0 0 0 0 0 0 0
Kiphire 0 18 0 0 0 0 0 0 0 0 0 0 0
Wokha 0 0 0 0 0 0 0 0 0 0 0 0 0
TOTAL 51 31 5 0 1244 682 1721 912 111 297 190 265 5509

2.9 Month Wise Total Visitor in Nagaland

Table 2.9:  District and month Wise Total visitors in Nagaland - (June 2014-May 2015)
District Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Total \
Kohima 37150 | 10518 | 24901 | 19952 = 6198 & 4897 @ 344470 & 15362 & 15740 | 17356 = 16804 | 17443 = 530791
Dimapur 8040 | 10385 | 9694 | 20189 | 7303 | 6925 | 17988 | 19759 | 21571 | 21374 | 20929 | 20069 | 184226
Zunheboto 4354 | 14684 | 10741 | 3322 590 757 2672 9047 | 15437 | 16327 | 16959 | 17298 | 112188
Mokokchung | 1644 | 3324 | 2427 | 8537 | 4650 | 7294 | 12708 | 17121 | 20371 | 24448 | 25424 | 26138 | 154086
Mon 3173 | 2601 | 2265 | 1406 @ 4871 @ 5250 3560 3850 3637 4983 7125 6751 49472
Phek 25299 | 15252 | 11570 | 2572 | 3047 | 4332 2702 9246 | 13024 | 15391 16611 | 20549 | 139595
Peren 1530 | 2074 | 2184 | 3568 720 | 1204 5003 9056 8609 7602 7901 8261 57712
Tuensang 11803 | 9752 | 9172 | 1371 | 4960 @ 6515 8967 | 15273 | 14197 | 15810 | 16519 | 17227 | 131566
Kiphire 1415 723 532 = 3522 8962 @ 7920 5290 | 23993 & 33948 | 39922 @ 41432 | 41973 | 209632
Wokha 3108 | 10691 1632 | 12405 | 9890 | 12774 | 13639 | 20797 | 22808 | 22309 | 17624 | 23697 | 171374
TOTAL 97516 | 80004 | 75118 | 76844 | 51191 | 57868 | 416999 | 143504 @ 169342 | 185522 187328 | 199406 & 1740643

Table 2.9 shows the details of total number of visitors in Nagaland. Amongst districts Kohima has the
maximum number of visitors in December 2014.

Final Report of Nagaland
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3 Key Survey Findings

The key survey findings are provided in the following sections.

3.1 Findings on visitors
Table 3.1: Total number of visits to Tourist Destinations by Domestic and Foreign Leisure Visitors
Over Night Same Day Total Over Night Same Day Total

Jun-14 2966 3591 6557 47 4 51
Jul-14 1193 5167 6360 18 13 31
Aug-14 667 5239 5906 5 0 5
Sep-14 1404 5885 7289 0 0 0
Oct-14 493 5589 6082 81 47 128
Nov-14 1206 6169 7375 112 4 116
Dec-14 25569 162953 188522 1868 31 1899
Jan-15 9788 13802 23590 456 0 456
Feb-15 10217 16548 26765 104 0 104
Mar-15 10864 19768 30632 120 0 120
Apr-15 10015 20606 30621 137 0 137
May-15 9850 22100 31950 199 4 203
Total 84232 287417 371649 3147 103 3250

Table 3.1 shows that in December the maximum number of domestic visitors (both overnight and same day) visit
Nagaland. The same holds true for foreign visitors also. This is primarily due to the Hornbill festival that takes place
during that time.

Table 3.2:

Total number of domestic and foreign leisure tourists & same day No. of visitors
No. of Visitors — Domestic No. of Visitors — Foreign

Overnight Same Day Total Overnight Same Day Total
Jun-14 2825 2850 5675 47 4 51
Jul-14 1086 3879 4965 18 13 31
Aug-14 560 4115 4675 0 0 0
Sep-14 1392 5860 7252 0 0 0
Oct-14 493 5542 6035 81 47 128
Nov-14 1182 5905 7087 112 4 116
Dec-14 17305 127535 144840 1039 31 1070
Jan-15 9415 12732 22147 456 0 456
Feb-15 9724 15184 24908 63 0 63
Mar-15 10738 19295 30033 120 0 120
Apr-15 9817 20169 29986 137 0 137
May-15 9685 21614 31299 199 4 203
Total 74222 244680 318902 2272 103 2375

Figure 3.2 shows total number of domestic and foreign leisure tourists (Same day and overnight) were in December
primarily due to the hornbill festival taking place at that time of the year.

Final Report of Nagaland

Table 3.3:  Total Number of Leisure and Non-Leisure Domestic Tourists and Same Day Visitors
Number of Tourists (overnight) Number of Same day Visitors
Month Leisure Non Leisure Total Leisure Non Leisure Total
Jun-14 2825 64425 67250 2850 27365 30215
Jul-14 1086 47858 48944 3879 27150 31029
Aug-14 560 42222 42782 4115 28216 32331
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Number of Tourists (overnight)

Number of Same day Visitors

Sept-14 1392 26444 27836 5860 43148 49008
Oct-14 493 15686 16179 5542 28226 33768
Nov-14 1182 16841 18023 5905 33258 39163
Dec-14 17305 44490 61795 127535 225948 353483
Jan-15 9415 37417 46833 12732 83027 95760
Feb-15 9724 50319 60043 15184 94004 109188
Mar-15 10738 49123 59861 19295 106069 125364
Apr-15 9817 51270 61087 20169 105882 126051
May-15 9685 53621 63306 21614 114221 135835
Total 74222 499716 573939 244680 916514 1161195

Table 3.3 below shows total number of leisure and non-leisure domestic tourists and same day visitors. Maximum
numbers of leisure domestic tourists have visited in the month of December and Non-leisure has visited in July.
Similarly, maximum number of leisure and Non-leisure same day visitors were in December.

Table 3.4: Total Number of Leisure and Non-Leisure Foreign Tourists and Same Day Visitors

Month Leisure Non Leisure Total Leisure Non Leisure Total
Jun-14 47 0 47 4 0 4
Jul-14 18 0 18 13 0 13
Aug-14 0 5 5 0 0 0
Sept-14 0 0 0 0 0 0
Oct-14 81 0 81 47 1116 1163
Nov-14 112 0 112 4 566 570
Dec-14 1039 0 1039 31 651 682
Jan-15 456 456 912 0 0 0
Feb-15 63 0 63 0 48 48
Mar-15 120 0 120 0 177 177
Apr-15 137 0 137 0 53 53
May-15 199 0 199 4 62 66
Total 2272 461 2733 103 2673 2776

Table 3.4 shows that maximum number of leisure and non- leisure foreign tourist’s visits were in December/January
with maximum number of same day visits were in October.

Final Report of Nagaland

Table 3.5:  Total Number of Domestic and Foreign Tourists and Day Visitors
Number of Tourists Number of Same day Visitors \
Month Domestic Foreigner Total Domestic Foreigner Total

Jun-14 67250 47 67297 30215 4 30219
Jul-14 48944 18 48962 31029 13 31042
Aug-14 42782 5 42787 32331 0 32331
Sept-14 27836 0 27836 49008 0 49008
Oct-14 16179 81 16260 33768 1163 34931
Nov-14 18023 112 18135 39163 570 39733
Dec-14 61795 1039 62834 353483 682 354165
Jan-15 46833 912 47745 95760 0 95760
Feb-15 60043 63 60106 109188 48 109236
Mar-15 59861 120 59981 125364 177 125541
Apr-15 61087 137 61224 126051 53 126104
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Number of Tourists Number of Same day Visitors \
May-15 63306 199 63505 135835 66 135901
Total 573939 2733 576672 1161195 2776 1163971

Table 3.5 shows the detail of total number of domestic and foreign tourists and day visitors. Maximum numbers of
domestic tourists were in June and foreigner was in December. Maximum number of domestic same day visitors were
in December and foreigner were in October.

Table 3.6:  Distribution of Domestic and Foreign Tourists by place of Stay

Number of Domestic Tourists Number of Foreign Tourists

Month Hotels Friends & relatives Else where Total Hotels friends &relatives | Else where | Total

Jun-14 7925 40128 19197 67250 25 0 22 47
Jul-14 9871 25290 13783 48944 0 18 0 18
Aug-14 5689 28280 8813 42782 0 0 5 5
Sep-14 9496 15819 2521 27836 0 0 0 0
Oct-14 4872 9556 1751 16179 al 10 0 81
Nov-14 5559 10379 2085 18023 94 18 0 112
Dec-14 49108 10697 1990 61795 1003 27 9 1039
Jan-15 13778 26338 6717 46833 448 464 0 912
Feb-15 17954 32865 9224 60043 63 0 0 63
Mar-15 20953 29149 9759 59861 102 18 0 120
Apr-15 22430 27765 10892 61087 128 9 0 137
May-15 22729 29115 11462 63306 199 0 0 199
Total 190364 285381 98194 573939 2133 564 36 | 2733

Table 3.6 shows the details of distribution of domestic and foreign tourists by place of stay. Maximum number of
domestic tourists stayed with friends and relatives while, maximum number of foreigners preferred staying in hotels.

3.2 Findings based on Survey of Accommodation units

Table 3.7 shows that maximum number of bed occupancy and total number of bed nights were in December.

Table 3.7: No. of accommodation units, Rooms / Beds Available and Bed Occupancy Rate

Month No. of Accommodation Units No. of Rooms No of Beds Total No of bed Nights Bed Occupancy Rate

Jun-14 117 1542 2300 25408 37%

Jul-14 117 1542 2300 7336 10%
Aug-14 117 1542 2300 7260 10%
Sep-14 117 1542 2300 16657 24%
Oct-14 117 1542 2300 10507 15%
Nov-14 117 1542 2300 8961 13%
Dec-14 117 1542 2300 57444 81%
Jan-15 117 1542 2300 16664 24%
Feb-15 117 1542 2300 21237 33%
Mar-15 117 1542 2300 24045 34%
Apr-15 117 1542 2300 25581 37%
May-15 117 1542 2300 33463 47%
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Table 3.8: Month wise No of guests checked-in, bed nights spent & average duration of stay at Accommodation Units

No. of Guests checked in

Total No. of bed night spent

Average Duration of Stay (Bed Nights/Tourist)

Domestic | Foreign Total Domestic | Foreign Total Domestic | Foreign Total

Jun-14 22728 199 22927 25102 306 25408 1.1 1.54 1.1
Jul-14 6670 0 6670 7336 0 7336 1.1 0 1.1
Aug-14 6490 0 6490 7260 0 7260 1.12 0 1.12
Sep-14 15268 0 15268 16657 0 16657 1.09 0 1.09
Oct-14 4872 0 4872 10507 0 10507 2.16 0 2.16
Nov-14 5559 94 5653 8867 94 8961 1.6 1 1.59
Dec-14 49109 1003 50112 55557 1887 57444 1.13 1.88 1.15
Jan-15 13778 359 14137 16076 588 16664 1.17 1.64 1.18
Feb-15 17955 63 18018 21130 107 21237 1.18 1.7 1.18
Mar-15 20952 102 21054 23894 151 24045 1.14 1.48 1.14
Apr-15 22430 128 22558 25337 244 25581 1.13 1.91 1.13
May-15 27100 0 27100 33463 0 33463 1.23 0 1.23
Total 212911 1948 | 214859 251186 3377 | 254563 1.18 1.73 1.18

Table 3.8 shows that maximum number of domestic and foreign guests checked in was in December. Similarly, total
number of bed night spent by domestic and foreigners were mostly in December, Average duration of stay was highest
in October for domestic guests while for foreigners it was maximum in December.

Table 3.9: Number of Accommodation units, Rooms, Beds and Employment

No of AUs No of Rooms No of Beds No of Employees |
Temporary Permanent Total
June-14 to May 15 117 1542 2300 383 1745 2128

As shown in table 3.9, the number of accommodation units was 117 and employed nearly 2128 persons.

Table 3.10: Distribution of Employees in Accommodation Units by Age Group (years)

26-30 Yrs

31-40 Yrs

41-50 Yrs

> 51 years |

| June-14 to May 15 |

No - AUs

117 |

No- employees

2128 |

18-25
620 |

733 |

608 |

164

3

It can be observed that from table 3.10, majority of employees are aged between 26 to 30 years, followed by
employees who fall in the age group of 18 to 25 years.

Table 3.11: Distribution of Employees in Accommodation Units by Service
No - employees

June-14 to May 15

No of AUs
117

2128

Management
182

F&B
1052

House Keeping

458

Others

436

Table 3.11 shows that, employees from Management, F&B and House Keeping contribute 80% of total distribution of
employees in accommodation units by service and rest 20% are being shared by employees from other category.

Table 3.12: Category-wise Distribution Accommodation Units

Classified Non Classified |
< 10 Rooms 10-20 Rooms > 20 Rooms Sub Total Total

June-14 to May 15

3

39

47

28

114

117

The above table 3.12; reveals that there are 114 Non-Classified accommodation units and on the other hand, there

is only 3 Classified accommodation unit.
Table 3.13: Distribution Accommodation Units by Types

2 Star  Heritage Hotel Non Star Govt. Guest Private Guest Total
Hotel Hotel House House
| June-14to May 15 | 2 1 97 | 13 | 4 117 |

The above table 3.13; shows that majority of the Accommodation Units are of Non-Star Hotels category.
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4 Visitor Profiling Tables

Table 4.1: Age Distribution of Sample Visitors in Nagaland

Domestic Day Visitors

Mott MacDonald

Foreign Overnight Visitors

Foreign Same Day Visitors

Domestic Overnight Visitors

Male Female Male Female Male Female Male Female
Age No's % | No's % | No's % | No's % | No's % | No's % | No's % | No's %
15-24 398 8% 48 1% 797 | 8% | 206 2% 34 15% 2 1% 0 0% 0 0%
25-34 1660 | 35% | 262 5% | 3344 | 32% A 620 6% 44 | 20% 4 2% 3| 75% 1 25%
35-44 1018 | 21% | 126 3% | 2152 @ 20% 320 | 3% 34 15% 18 8% 0 0% 0 0%
45-60 1004 | 21% | 158 3% | 2389 | 23% | 476 | 5% 72 | 32% 16 7% 0| 0% 0| 0%
> 60 106 2% 6 0% | 254 2% 12 0% 0 0% 0 0% 0 0% 0 0%
Total 4186 | 87% | 600 @ 13% | 8936 | 85% | 1634 | 15% | 184 | 82% 40 | 18% 3| 75% 1 25%

From Table 4.1 it can be inferred that the predominant age group was 25-34 years among domestic overnight day

visitors. Whereas, foreign overnight predominant age group was 45-60 and same day visitor's age group found in
between the age group of 25-34. Majority of visitors are males.

Table 4.2: Sex Distribution of Sample Visitors in Nagaland

Domestic Overnight Visitors

Domestic Same Day Visitors

Foreigner Overnight visitors

Foreign Same Day Visitors

No's % No's % No's % No's %
Male 4186 87% 8936 85% 184 82% 3 75%
Female 600 13% 1634 15% 40 18% 1 25%
Total 4786 100% 10570 100% 224 100% 4 100%

Sex distribution of sample visitors is shown in table 4.2. For all the categories, male visitors are greater in numbers
vis a vis female visitors.

Table 4.3: Marital Status of Sample Visitors in Nagaland
Domestic Overnight

Domestic Same Day

Foreigner Overnight

Foreign Same Day |

No's % No's % No's % No's %
Married 2276 48% 6240 59% 186 83% 0 0%
Recently Married 744 16% 1566 15% 0 0% 0 0%
Never Married 1760 37% 2764 26% 14 6% 4 100%
Others 6 0% 0 0% 24 11% 0 0%
Total 4786 100% 10570 100% 224 100% 4 100%

From the table 4.3 above, it can be identified that majority of sample visitors falls under the category of “Married” for
domestic category of visitors.

Table 4.4: Educational Level of Sample Visitors in Nagaland

Foreign Same Day

Domestic Overnight

Domestic Same Day

Foreigner Overnight

No's % No's % No's % No's %
No Formal Education 50 1% 34 0% 0 0% 0 0%
Primary 116 2% 84 1% 0 0% 0 0%
Secondary 390 8% 284 3% 0 0% 0 0%
Higher Secondary 658 14% 1470 14% 0 0% 0 0%
Graduate & Above 3394 71% 8474 80% 224 100% 0 0%
Technical/Professionals 176 4% 204 2% 0 0% 4 100%
Other 2 0% 20 0% 0 0% 0 0%
Total 4786 100% 10570 100% 224 100% 4 100%

The above table 4.4; shows the education level of sample visitors. It can be observed from the table that majority of
the sample visitors have educational qualification as graduate & above. Only in the category of foreign same day
visitors, 100% of visitors have been found as Technical / Professional of all levels.
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Table 4.5: Occupation Pattern of Sample Visitors in Nagaland

Domestic Overnight Domestic Same Foreigner Overnight Foreign Same Day
Day

No's % No's % No's % No's %

Industrialist/Trader/Shop Owner 222 5% 232 2% 12 5% 0 0%
Self Employed Professional 742 16% 1360 13% 154 69% 4 100%
Govt. Service 1590 33% 3408 32% 14 6% 0 0%
Private Service 902 19% 3326 31% 0 0% 0 0%
Student/Researcher 366 8% 500 5% 0 0% 0 0%
Business 844 18% 1344 13% 44 20% 0 0%
Agriculturist 0 0% 112 1% 0 0% 0 0%
Housewife 110 2% 202 2% 0 0% 0 0%
Others 10 0% 86 1% 0 0% 0 0%
Total 4786 100% 10570 = 100% 224 100% 4 100%

From the above table 4.5, it can be inferred that, most of the domestic overnight visitors are from Government services
whereas the domestic same day visitors are from private services. However, both the foreign overnight visitors and
foreign same day visitors are mainly Self Employed Professionals.

Table 4.6: Purpose of visit by Sample Visitors in Nagaland

Domestic Overnight  Domestic Same Day Foreigner Overnight Foreign Same Day

No's % No's % No's % No's %

Business 2294 48% 5770 55% 0 0% 0 0%
Holidaying, leisure and recreation 730 15% 2034 19% 224 100% 0 0%
Social 948 20% 1436 14% 0 0% 0 0%
Pilgrimage/Religious Activity 58 1% 36 0% 0 0% 4 100%
Education/Training 206 4% 244 2% 0 0% 0 0%
Health & Medical 56 1% 260 2% 0 0% 0 0%
Shopping 82 2% 432 4% 0 0% 0 0%
Work Done from Govt. authorities 352 7% 232 2% 0 0% 0 0%
Others 60 1% 126 1% 0 0% 0 0%

4786 100% 10570 100% 224 100% 4 100%

From the table 4.6; it can be concluded that the main purpose of visit was for Holidaying, leisure, and recreation.

Table 4.7: Mode of Transportation of Sample Domestic Visitors in Nagaland

Domestic visitors from within state Domestic visitors from Outside state Foreign visitors

Over Night Same day Over Night Same day Over Night Same day

Train 8% 2% 44% 44% 0% 0%
Bus 39% 35% 48% 31% 0% 100%
Air 1% 0% 0% 0% 0% 0%
Personal Vehicle 13% 12% 3% 1% 0% 0%
Taxi 33% 51% 4% 24% 0% 0%
Others 6% 0% 0% 0% 0% 0%
100% 100% 100% 100% 0% 100%

From the above table 4.7, it can be inferred that most of the Domestic overnight visitors from within the state and
outside the state prefer Bus as their mode of transportation whereas the domestic same day visitors from within the
state and outside the state prefer Taxi and Train respectively.
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Table 4.8: Travel Behaviour of Sample Visitors in Nagaland

Foreign Overnight

Mott MacDonald

Foreign Same Day

Frequency of Visits

Domestic Overnight

Domestic Same Day

No's % No's % No's % Nos %
Once a Week or More Often 144 3% 4862 46% 0 0% 0 0%
Once a Fortnight 48 1% 3277 31% 220 98% 0 0%
Once a Month 814 17% 1374 13% 0 0% 0 0%
Once a 3 Months 766 16% 106 1% 0 0% 0 0%
Once in 6 Months 1148 24% 211 2% 0 0% 0 0%
Once in a Year 909 19% 317 3% 4 2% 4 100%
Less Often 957 20% 423 4% 0 0% 0 0%
Total 4786 100% 10570 100% 224 100% 4 100%

The above table 4.8 shows the travel behaviour of sample visitors in the state. It can be observed that the frequency
of domestic overnight visitors travel once in 6 months was higher, whereas, 46% of domestic same day and 98% of
foreign visitor visits ‘once a week or more often’ and ‘once in a fortnight’ respectively.

Table 4.9: Propensity of availing package tour of Sample Visitors in Nagaland
Domestic Overnight

foreign Overnight
0%

foreign Day
25%

Domestic day

Percentage of tourists availing package tour 2% 0%

The above table 4.9 shows that the propensity of availing package tour of sample visitors in the state is very low.

Only 2% of the Domestic overnight visitors and 10% of the foreign day visitors avail the same respectively.

Table 4.10: Propensity of availing package tour of Sample Visitors
%age of Domestic Overnight Visitors

Travel Arrangement Mode

%age of foreign Visitors

Travel + Food 40% 20%
Travel + Accommodation 25% 40%
Travel + Transport Accommodation 10% 25%
Travel + Transport + Accommodation + Food 25% 15%
Any Other 0% 0%
Total 100% 100%

From the above table 4.10, it can be concluded that the Domestic overnight visitors mostly avail package tour of
(Travel + Food) on the other hand, the Foreign Visitors mostly avail (Travel + Accommodation).

Table 4.11: Travel Arrangement Mode of Sample Visitors in Nagaland

Travel Arrangement

Domestic Overnight

Domestic Same Day

Foreigner Overnight

Foreign Same Day

No's % No's % No's % No's %
Self 4547 95% 10464 99% 40 18% 0 0%
Office / Employer 96 2% 106 1% 0 0% 4 100%
Tour Operator 143 3% 0 0% 184 82% 0 0%
Package Tour 0 0% 0 0% 0 0% 0 0%
Total 4786 100% 10570 100% 224 100% 4 100%

From the table 4.11, it can be concluded that most of the Domestic visitors (both overnight and same day) make their
own travel arrangements. On the other hand, 82% of foreign overnight visitors and 100% of foreign same day visitors
avail Tour Operator and Office respectively for their travel arrangement.
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Table 4.12: Distribution of overnight visitors by place of stay of Sample Visitors in Nagaland

Domestic Overnight Foreign Overnight
No's % No's %
Heritage Hotel 2 0% 72 32%
2 Star Hotel 3 0% 143 64%
Non Star Hotel 1819 38% 0 0%
Govt. Guest House/Circuit House/Bhawan/Sadan 191 4% 0 0%
Friends & Relatives 2297 48% 9 4%
Private Guest House/Rent House/Tourist Bungalow 96 2% 0 0%
Others 379 8% 0 0%
Total 4784 100% 224 100%

From the table 4.12, we can say that 46% of domestic overnight visitors prefer to stay at their Friends & Relatives

place. On the other hand, foreign overnight visitors prefer star hotel for their stay.

Table 4.13: Distribution of visitor by their preferred eating place of Sample Visitors in Nagaland

Domestic Overnight

Domestic Same Day

Foreign Overnight

Foreign Same Day

No's % No's % No's % No's %
A 3207 67% 7610 72% 112 50% 4 100%
BtoH 0 0% 0 0% 0 0% 0 0%
| 765 16% 951 9% 112 50% 0 0%
J-K 0 0% 0 0% 0 0% 0 0%
L 814 17% 2008 19% 0 0% 0 0%
M-S 0 0% 0 0% 0 0% 0 0%
Total 4786 100% 10570 100% 224 100% 4 100%

Eating places : A. Restaurant, B. Fast Food Outlets, C. Cafeteria, D. Dhaba, E. Bars, F. Mobile Van, G. Food Kiosk, H. Refreshment Stand

, |. Place Of Lodging, J. Dharamshala/Sarai, K. Gurudwara/Temple/Monastery, L. Friends & Relatives, M. If any other, Specify

The above table 4.13 shows the distribution of visitors by their preferred eating places. Aimost all the sample visitors
of all categories including domestic as well as foreign visitors preferred Restaurant as their eating place.
Table 4.14: Satisfaction level of services by Sample Visitors in Nagaland

Dome Ove g Dome e Da oreign Ove g oreiqg ame Da
) ed a ) ed d D a a D ed
Nos % Nos % Nos % Nos % Nos % Nos | % Nos % Nos %
Auvailability of 3159 66% 1627 34% 7188 | 68% 3382 32% 224 100% 0 0% 4 100% 0 0%
Tour Operator
Availability of 4307 90% 479 10% 9619 | 91% 951 9% 224 100% 0 0% 4 100% 0 0%
Transportation
Auvailability of 3542 74% 1244 26% 7505 | 71% 3065 29% 224 100% 0 0% 4 100% 0 0%
Tourist Guide
Availability of 4020 84% 766 16% 9196 | 87% 1374 13% 224 100% 0 0% 4 100% 0 0%
good quality
accommodation
Public 1197 25% 3590 75% 2114 | 20% 8456 80% 112 50% | 112 50% 2 50% 2 50%
Convenience
Eating Places 3972 83% 814 17% 9196 | 87% 1374 13% 224 100% 0 0% 4 100% 0 0%
Information 3542 74% 1244 26% 6871 | 65% 3699 35% 224 100% 0 0% 4 100% 0 0%
Centres
Souvenir Shops 3829 80% 957 20% 8667 | 82% 1903 18% 224 100% 0 0% 4 100% 0 0%
Entertainment 3829 80% 957 20% 8879 | 84% 1691 16% 224 100% 0 0% 4 100% 0 0%
Places
Quality of 479 10% | 4307 90% 1797 | 17% 8773 83% 112 50% | 112 50% 1 25% 3 75%
Roads
Security 3925 82% 861 18% 8773 | 83% 1797 17% 224 100% 0 0% 3 75% 1 25%
Behaviour of 4355 91% 431 9% | 10359 | 98% 211 2% 224 100% 0 0% 4 100% 0 0%
Local People

15

Final Report of Nagaland

316323/MCB/ADI/1/0 22 May 2017




Tourism Survey for state of Nagaland
Final Report Mott MacDonald

Domestic Overnight Domestic Same Day ‘ Foreign Overnight Foreign Same Day
Services Satisfied Dis Satisfied Satisfied Dis Satisfied Satisfied DisSatisfied Satisfied Dis Satisfied
Shops other 3733 78% 1053 22% 8879 | 84% 1691 16% 224 100% 0 0% 4 100% 0 0%
than souvenir
ones
Upkeep of 1101 23% | 3685 7% 2854 | 27% | 7716 73% 112 50% | 112 50% 2 50% 2 50%
tourist sites
Accommodatio 909 19% | 3877 81% 2854 | 27% | 7716 73% 112 50% | 112 50% 1 25% 3 75%
n tariff
Quality of 1197 25% | 3590 75% 2431 | 23% | 8139 77% 112 50% | 112 50% 1 25% 3 75%
Information

The above table 4.14: presents the percentage distribution of satisfaction levels among domestic and foreign tourists
for different service parameters. It can be inferred that, there is a favourable growth and a positive trend as most of
the visitors were found satisfied with various services which are being offered in Nagaland.

Table 4.15: Expectation level of their visit to district / State of Sample Visitors in Nagaland
Domestic Overnight Domestic Same Day Foreign Overnight Foreign same day

Nos % Nos % Nos % Nos %
Much Better than Expectation 48 1% 0 0% 0 0% 1 25%
Somewhat better than Expectation | 3159 66% | 7399 70% | 112 50% 3 75%
As per expectation 1531 32% | 3171 30% | 112 50% 0 0%
Worse than expectation 48 1% 0 0% 0 0% 0 0%
Much worse than Expectation 0 0% 0 0% 0 0% 0 0%

The above table 4.15 shows the percentage distribution across different expectation levels. The table also validates
that there is a positive trend, as most of the visitors found their visit to district somewhat better than their expectation.

Table 4.16: Most visited tourist destination of Sample Visitors in Nagaland

Visitors Domestic Domestic Foreign Foreign
overnight Same day overnight Same day
Hornbill 14.36% 19.19% 100.00% 0.00%
World War Il Cemetery 17.91% 22.66% 14.88% 18.75% 100.00%
Longwa 8.65% 0.66% 14.17% 0.00% 0.00%
Kohima Town/Bazar 8.33% 5.40% 10.81% 0.00% 0.00%
Mopungchuket - Tourism Model Village 8.00% 711% 9.24% 0.00% 0.00%
Zoological Park 7.40% 6.06% 8.85% 0.00% 0.00%
Kohima Museum 7.07% 4.74% 0.31% 100.00% 0.00%
Kohima Cathedral 5.16% 8.96% 3.37% 0.00% 0.00%
Khezhakeno Area 4.84% 9.75% 2.35% 0.00% 0.00%
Kachari Kingdom 4.14% 3.43% 4.93% 0.00% 0.00%
Ghosu Sanctuary 3.53% 0.26% 5.79% 0.00% 0.00%
Mount Tiyi 3.16% 0.53% 5.01% 0.00% 0.00%
Chizami 3.07% 7.25% 0.86% 0.00% 0.00%
Changsangmongko 2.51% 0.00% 4.23% 0.00% 0.00%
Kisama Village 2.51% 5.27% 1.10% 0.00% 0.00%
Mount Saramati 2.42% 5.14% 1.02% 0.00% 0.00%
Mount Pauna 2.37% 0.00% 3.99% 0.00% 0.00%
Aghunato Town 2.37% 5.27% 0.86% 0.00% 0.00%
Chozuba 2.19% 3.03% 1.88% 0.00% 0.00%
Satakha 2.14% 4.08% 1.17% 0.00% 0.00%
Stone Cave 1.63% 4.61% 0.00% 0.00% 0.00%
World War Il Museum 1.58% 1.84% 1.57% 0.00% 0.00%
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Visitors Domestic Domestic Foreign Foreign

overnight SEINEYE overnight Same day

Dimapur 1.21% 3.43% 0.00% 0.00% 0.00%
Atoizu 1.16% 0.13% 1.88% 0.00% 0.00%
Fakim Wild Life 1.12% 0.13% 1.80% 0.00% 0.00%
Others 10.00% 19.76% 5.09% 0.00% 0.00%

* Total may not tally to 100.

Table 4.17: Popular Source of Information of tourist destination of the Sample Visitors in Nagaland

Domestic Overnight Domestic Same day Foreign overnight
Newspaper 6% 3% 0%
Radio 1% 0% 0%
Television 1% 0% 0%
Newspaper & Radio both 2% 0% 0%
Newspaper & Television both 6% 1% 0%
Radio & Television both 0% 0% 0%
All Three 85% 95% 100%
Total 100% 100% 100%

The above table 4.17 represents a list of popular sources from where tourist gets information about the various places
of State. It can be observed that all Three l.e. Radio; Newspapers and Television are the most popular sources of
information for all category of the visitors.

Table 4.18: Annual Household income of the Sample Domestic Visitors in Nagaland

<Rs. 60000 22% 24%
Rs. 60000 — 100000 7% 6%
100001 — 200000 13% 8%
200001 — 500000 47% 52%
> Rs. 500001 10% 9%
Total 100% 100%

Table 4.18 shows that 47% of domestic overnight visitors and 52% of domestic day visitors touring state have an
annual House Hold Income between Rs. 2 Lakh to 5 Lakh.

Table 4.19: Annual Household income of the Sample Foreign Visitors in Nagaland

Annual Household income of the Sample Foreign Visitors Percentage of Foreign overnight visitors
Less than $.40,000 0%
$.40,001 — $.60,000 0%
$.60,001 — $.80,000 25%
$.80,001 — $.1,00,000 75%
Above $.1,00,000 0%
Total 100%

Table 4.19 shows that 25% of foreign overnight visitors touring State have an annual House Hold Income $ 60001 to
80000 and 75% of visitors are in between the bracket of $.80,001 to 1,00,000.

Table 4.20: Expenses on Accommodation (Indian Rs.)

Domestic overnight Visitors Foreign overnight Visitors
Before During the trip Total Before During the trip Total
Heritage Hotel 0.00 4589.56 | 4589.56 0.00 5289.96 | 5289.96
2 Star Hotel 0.00 2895.25 | 2895.25 0.00 3895.96 | 3895.96
Non Star Hotel 0.00 1689.26 | 1689.26 Not Applicable
Govt. Guest House/Circuit House/Bhawan/Sadan 0.00 865.57 | 865.57 Not Applicable
Friends & Relatives 0.00 0.00 0.00 | 0.00 | 0.00 |  0.00
Private Guest House/Rent House/Tourist Bungalow 0.00 789.56 | 789.56 Not Applicable
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Domestic overnight Visitors Foreign overnight Visitors
Others 0.00 490.59 490.59 Not Applicable
Total Not Applicable

The above table 4.20 shows that the foreign overnight visitors like to spend on all category of the Star hotels for their
stay.

Table 4.21: Expenses on Food and Drinks (Indian Rs.)

Domestic overnight Domestic Same day Foreign overnight
Before During the trip Total Before | During Total | Before During Total
the trip the trip
In the Accommodation 0.00 1311.13 | 1311.13 Not Applicable 2162.15 | 2162.15
Units
O/s Accommodation 0.00 418.72 | 418.72 458.15 | 458.15 1289.86 | 1289.86
units and during journey
and transit
Total 0.00 1729.85 | 1729.85 458.15 | 458.15 3452.01 | 3452.01

From the above table 4.21, it can be concluded that the Domestic visitors like to spend on Food and Drinks more in
the Accommodation Units as compared to outside Accommodation Units during their visit to the State.

Table 4.22: Expenses on Transport (Indian Rs.)

Domestic overnight Domestic Same day Foreign overnight Foreign same day
Transport Before During Total Before During Total Before During Total Before During Total
the trip the trip the trip the trip
Railway 589 101 690 250 150 400 0 0 0 0 0 0
Bus 0 758 758 0 625 625 0 850 850 0 725 725
Air 3980 0 3980 0 0 0 0 0 0 0 0 0
Personal Vehicle 100 1850 1950 0 2015 | 2015 0 1950 | 1950 0 2869 | 2869
Taxi 0 2568 2568 0 2600 @ 2600 0 2900 | 2900 0 3058 | 3058
Any Other 685 685 0 0 0 0 0 0 0 0 0
Total 4670 5962 @ 10632 250 5390 5640 0 5700 @ 5700 0 6652 | 6652

Table 4.22 shows the various expenses on transport. It is seen that the Domestic overnight visitors mostly prefer
Taxi as their mode of Transport while the Domestic day visitors like to travel more by railways. However, the foreign
overnight visitors and same day visitors prefer Personal vehicle and Bus respectively.

Table 4.23: Expenses on Shopping (Indian Rs.)

Domestic overnight Domestic day Foreign overnight

Shopping Before During Total Before During Total Before During Total
the trip the trip the trip

Clothing and Garments 0 | 1254.38 | 1254.38 0 896.39 896.39 0 700.45 700.45
Processed food 0 135.47 135.47 0 293.49 293.49 0 350.00 350.00
Tobacco Products 0 298.00 298.00 0 198.65 198.65 0 158.25 158.25
Alcohol 0 203.79 203.79 0 237.33 237.33 0 458.93 458.93
Books, Journals, 0 12.48 12.48 0 17.16 17.16 0 35.26 35.26
Magazines, Stationery
etc
Total 0 | 1904.46 @ 1904.46 0.00 | 1642.82 | 1642.82 0.00 | 1702.89 | 1702.89

Table 4.23 shows the various expenses on shopping. The Domestic and Foreign visitors prefer to spend more on
Clothing and Garments.
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Table 4.24: Total number of Domestic Leisure Visitors at the year end
Overnight Visitors Domestic Day Visitors

Estimated Nos Percentage Estimated Nos Percentage
Arunachal Pradesh 181 0.24% 36 0.01%
Uttar Pradesh 41 0.05% 36 0.01%
Maharashtra 45 0.06% 0 0.00%
Punjab 72 0.10% 7 0.00%
Nagaland 68290 92.01% 242603 99.15%
West Bengal 394 0.53% 29 0.01%
Mizoram 176 0.24% 7 0.00%
Odisa 5 0.01% 0 0.00%
Assam 4086 5.50% 1780 0.73%
Manipur 217 0.29% 87 0.04%
Delhi 226 0.30% 7 0.00%
Rajasthan 0 0.00% 7 0.00%
Karnataka 163 0.22% 14 0.01%
Bihar 176 0.24% 22 0.01%
Andhra Pradesh 5 0.01% 0 0.00%
Gujarat 18 0.02% 29 0.01%
Tamil Nadu 18 0.02% 0 0.00%
Kerala 18 0.02% 0 0.00%
Haryana 14 0.02% 0 0.00%
Jammu and Kashmir 32 0.04% 14 0.01%
Tripura 45 0.06% 0 0.00%
Total 74222 100.00% 244680 100%
Table 4.25: Total number of Foreign Leisure Visitors (Including NRI) by their country of residence
Estimated Nos Percentage Estimated Nos Percentage
United Kingdom 824 36.26% 46 44.44%
United States of America 724 31.87% 48 46.67%
Australia 100 4.39% 0 0.00%
Austria 9 0.38% 2 2.22%
Bhutan 22 0.95% 0 0.00%
Burma 65 2.86% 5 4.44%
Canada 65 2.86% 0 0.00%
China 9 0.38% 0 0.00%
Czech 4 0.19% 0 0.00%
Denmark 9 0.38% 0 0.00%
Germany 43 1.91% 0 0.00%
Ireland 4 0.19% 0 0.00%
Israel 13 0.57% 0 0.00%
Japan 143 6.30% 0 0.00%
Myanmar 61 2.67% 0 0.00%
Nepal 91 4.01% 2 2.22%
New Zealand 4 0.19% 0 0.00%
South Africa 4 0.19% 0 0.00%
South Korea 4 0.19% 0 0.00%
Spain 4 0.19% 0 0.00%
Thailand 26 1.15% 0 0.00%
Total 2272 0% 103 100%

Table 4.25 shows the number of foreign visitors. It can be seen that maximum foreign visitors are from United kingdom
and United States of America
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5 Annexure — Additional Tables

Table 5.1: Average Destination visits — Domestic Leisure Tourists

District Average Overnight Visit Average Same Day Visit
1 Kohima 1.33 1.25
2 Dimapur 1.02 1.09
3 Zunheboto 1.06 1.02
4 Mokokchung 1.00 1.00
5 Mon 1.00 1.00
6 Phek 1.12 1.15
7 Peren 1.00 1.01
8 Tuensang 1.01 1.00
9 Kiphire 1.00 1.00
10 Wokha 1.01 1.07

Table 5.1 shows the details of average destination visits by domestic leisure tourists. Kohima has the highest average
overnight visit and average same day visit respectively by domestic leisure tourists.

Table 5.2: Average Destination visits — Foreign Leisure Tourists

District Average Overnight Visit Average Same Day Visit
1 Kohima 1.70 1.00
2 Dimapur 1.00 1.00
3 Zunheboto 1.00 NA
4 Mokokchung 1.00 1.00
5 Mon 1.00 0.00
6 Phek 1.24 1.00
7 Peren 1.00 0.00
8 Tuensang 1.00 NA
9 Kiphire 1.00 NA
10 Wokha 1.00 NA

Table 5.2 shows that Kohima has the maximum average overnight visit by foreign leisure tourists while, for average
same day visit, it is equal for Kohima, Dimapur, Phek and Mokokchung.

Table 5.3: Average Destination visits — Domestic Leisure Tourists
Month Average Overnight Visit Average Same Day Visit

1 Jun-14 1.10 1.00
2 Jul-14 1.10 1.00
3 Aug-14 1.12 1.00
4 Sep-14 1.00 1.00
5 Oct-14 2.16 1.00
6 Nov-14 1.60 1.00
7 Dec-14 1.13 1.00
8 Jan-15 1.17 1.00
9 Feb-15 1.18 1.00
10 Mar-15 1.14 1.00
11 Apr-15 1.13 1.00
12 May-15 1.10 1.00

Table 5.3 shows that most average overnight visit by domestic leisure tourist’s takes place in October. While it remains
same for average same day visit.
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Table 5.4: Average Destination visits — Foreign Leisure Tourists

Month Average Overnight Visit Average Same Day Visit
1 Jun-14 1.76 1.00
2 Jul-14 1.00 1.00
3 Aug-14 1.00 1.00
4 Sep-14 1.00 1.00
5 Oct-14 1.00 1.00
6 Nov-14 1.00 1.00
7 Dec-14 1.88 1.00
8 Jan-15 1.64 1.00
9 Feb-15 1.70 1.00
10 Mar-15 1.48 1.00
11 Apr-15 1.91 1.00
12 May-15 1.76 1.00

Table 5.4 shows that most average overnight visits by foreign leisure tourists are in December while it is same for
all months for average same day visit.
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6 Annexure — Supplementary Tables

Table 6.1:  Ratio and estimated number of Domestic Leisure Visitors in the month of June 2014

Domestic Over Night Domestic Same Da
Estimated Numbers Percentage Estimated Numbers Percentage
Arunachal Pradesh 134 4.74% 7 0.24%
Uttar Pradesh 30 1.05% 7 0.24%
Punjab 0 0.00% 7 0.24%
Nagaland 1636 57.89% 2602 91.30%
West Bengal 74 2.63% 7 0.24%
Odisa 15 0.53% 0 0.00%
Assam 595 21.05% 131 4.59%
Manipur 134 4.74% 62 217%
Delhi 30 1.05% 0 0.00%
Karnataka 119 4.21% 7 0.24%
Bihar 15 0.53% 0 0.00%
Andhra Pradesh 15 0.53% 0 0.00%
Gujarat 15 0.53% 21 0.72%
Tamil Nadu 15 0.53% 0 0.00%
Total 2825 100% 2850 100%
Table 6.2:  Ratio and estimated number of Domestic Leisure Visitors in the month of July 2014
Domestic Over Night Domestic Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Nagaland 926 85.27% 3710 95.64%
Assam 141 12.95% 158 4.07%
Delhi 0 0.00% 6 0.15%
Karnataka 19 1.79% 0 0.00%
Total 1086 100% 3879 100%
Table 6.3:  Ratio and estimated number of Domestic Leisure Visitors in the month of Aug 2014
Estimated Numbers Percentage Estimated Numbers Percentage
Uttar Pradesh 0 0.00% 7 0.18%
Nagaland 474 84.67% 3924 95.35%
Assam 52 9.33% 180 4.38%
Karnataka 4 0.67% 4 0.09%
Gujarat 4 0.67% 0 0.00%
Jammu and Kashmir 26 4.67% 0 0.00%
Total 560 100.00% 4115 100%
Table 6.4: Ratio and estimated number of Domestic Leisure Visitors in the month of September 2014
Estimated Numbers Percentage Estimated Numbers Percentage
Nagaland 1356 97.39% 5831 99.51%
Assam 25 1.83% 22 0.37%
Delhi 11 0.78% 0 0.00%
Jammu and Kashmir 0 0.00% 7 0.12%
Total 1392 100% 5860 100%
Table 6.5:  Ratio and estimated number of Domestic Leisure Visitors in the month of October 2014
Domestic Over Night Domestic Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Uttar Pradesh 0 0.00% 5 0.10%
Nagaland 437 88.66% 5350 96.54%
Assam 56 11.34% 181 3.26%
Rajasthan 0 0.00% 5 0.10%
Total 493 100% 5542 100%
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Table 6.6:  Ratio and estimated number of Domestic Leisure Visitors in the month of November 2014

gt _______ _____ Domestic Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Nagaland 1086 91.86% 5818 98.53%
West Bengal ) 0.45% 0 0.00%
Assam 91 7.69% 82 1.38%
Gujarat 0 0.00% 5 0.09%
Total 1182 100.00% 5905 100%
Table 6.7:  Ratio and estimated number of Domestic Leisure Visitors in the month of December 2014
Domestic Over Night Domestic Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Arunachal Pradesh 276 1.60% 264 0.21%
Maharashtra 63 0.36% 0 0.00%
Nagaland 14645 84.63% 126080 98.86%
West Bengal 138 0.80% 0 0.00%
Mizoram 50 0.29% 0 0.00%
Assam 1719 9.93% 1058 0.83%
Manipur 226 1.31% 132 0.10%
Delhi 38 0.22% 0 0.00%
Gujarat 13 0.07% 0 0.00%
Haryana 13 0.07% 0 0.00%
Tripura 125 0.73% 0 0.00%
Total 17305 100.00% 127535 100.00%
Table 6.8:  Ratio and estimated number of Domestic Leisure Visitors in the month of January 2015
Estimated Numbers Percentage Estimated Numbers Percentage
Arunachal Pradesh 48 0.51% 0 0.00%
Nagaland 8696 92.36% 12677 99.57%
West Bengal 165 1.75% 10 0.08%
Mizoram 21 0.23% 0 0.00%
Assam 309 3.28% 30 0.24%
Manipur 21 0.23% 0 0.00%
Delhi 11 0.11% 0 0.00%
Karnataka 5 0.06% 0 0.00%
Bihar 138 1.47% 15 0.12%
Total 9415 100.00% 12732 100.00%
Table 6.9:  Ratio and estimated number of Domestic Leisure Visitors in the month of February 2015
Domestic Over Night Domestic Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Maharashtra 12 0.12% 0 0.00%
Punjab 9 0.09% 0 0.00%
Nagaland 8753 90.01% 15161 99.85%
West Bengal 46 0.47% 0 0.00%
Mizoram 14 0.15% 0 0.00%
Assam 833 8.57% 23 0.15%
Manipur 17 0.18% 0 0.00%
Delhi 9 0.09% 0 0.00%
Karnataka 3 0.03% 0 0.00%
Bihar 20 0.21% 0 0.00%
Gujarat 3 0.03% 0 0.00%
Tamil Nadu 6 0.06% 0 0.00%
Total 9724 100.00% 15184 100.00%
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Table 6.10: Ratio and estimated number of Domestic Leisure Visitors in the month of March 2015

Domestic Over Night Domestic Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Maharashtra 3 0.03% 0 0.00%
Punjab 26 0.25% 0 0.00%
Nagaland 10287 95.80% 19271 99.88%
West Bengal 23 0.21% 0 0.00%
Assam 339 3.16% 24 0.12%
Delhi 30 0.28% 0 0.00%
Karnataka 16 0.15% 0 0.00%
Bihar 10 0.09% 0 0.00%
Tamil Nadu 3 0.03% 0 0.00%
Total 10738 99.88% 19295 100.00%
Table 6.11: Ratio and estimated number of Domestic Leisure Visitors in the month of April 2015
Domestic Over Night Domestic Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Uttar Pradesh 27 0.27% 4 0.02%
Nagaland 9123 92.93% 20047 99.39%
West Bengal 39 0.39% 0 0.00%
Mizoram 77 0.79% 4 0.02%
Assam 409 4.16% 111 0.55%
Manipur 4 0.04% 4 0.02%
Delhi 54 0.55% 0 0.00%
Karnataka 62 0.63% 0 0.00%
Kerala 15 0.16% 0 0.00%
Haryana 8 0.08% 0 0.00%
Total 9817 100% 20169 100%

Table 6.12: Ratio and estimated number of Domestic Leisure Visitors in the month of May 2015

Domestic Over Night Domestic Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Punjab 17 0.18% 0 0.00%
Nagaland 9220 95.19% 21531 99.62%
West Bengal 21 0.21% 0 0.00%
Mizoram 21 0.21% 0 0.00%
Assam 317 3.28% 83 0.38%
Manipur 34 0.36% 0 0.00%
Delhi 48 0.50% 0 0.00%
Bihar 7 0.07% 0 0.00%
Total 9685 100% 21614 100.00%

Table 6.13: Ratio and estimated number of Foreign Leisure Visitors in the month of June 2014

Estimated Numbers Percentage Estimated Numbers Percentage

Australia 4 7.69% 0 0.00%
Burma 7 15.38% 0 0.00%
China 4 7.69% 0 0.00%
Czech 4 7.69% 0 0.00%
Japan 14 30.77% 0 0.00%
Nepal 7 15.38% 0 10.00%
United Kingdom 7 15.38% 2 40.00%
United States Of America 0 0.00% 2 50.00%
Total 47 100% 4 100%
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Table 6.14: Ratio and estimated number of Foreign Leisure Visitors in the month of July 2014

Over Night Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Burma 13 71.43% 2 16.67%
United Kingdom 5 28.57% 4 33.33%
United States Of America 0 0.00% 7 50.00%
Total 18 100% 13 100%
There were nil foreign overnight and same day visitors in the month of August and September
Table 6.15: Ratio and estimated number of Foreign Leisure Visitors in the month of October 2014
Over Night Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Austria 10 11.76% 8 16.67%
United Kingdom 29 35.29% 16 33.33%
United States Of America 43 52.94% 24 50.00%
Total 81 100% 47 100.00%

Table 6.16: Ratio and estima

ted number of Foreign Leisure Visitors in the month of November 2014

Over Night Same Day
Estimated Numbers Percentage Estimated Numbers Percentage
Canada 5 4.55% 0 0.00%
Japan 3 2.27% 0 0.00%
Myanmar 8 6.82% 0 0.00%
United Kingdom 36 31.82% 0 0.00%
United States Of America 61 54.55% 4 100.00%
Total 112 100% 4 100.00%

Table 6.17: Ratio and estima

ted number of Foreign Leisure Visitors in the month of December 2014

Over Night Same Day

Estimated Numbers Percentage Estimated Numbers Percentage
Australia 53 5.07% 0 0.00%
Bhutan 8 0.72% 0 0.00%
Burma 53 5.07% 0 0.00%
Canada 38 3.62% 0 0.00%
China 8 0.72% 0 0.00%
Denmark 15 1.45% 0 0.00%
Germany 45 4.35% 0 0.00%
Ireland 8 0.72% 0 0.00%
Israel 8 0.72% 0 0.00%
Japan 8 0.72% 0 0.00%
Myanmar 30 2.90% 0 0.00%
South Africa 8 0.72% 0 0.00%
South Korea 8 0.72% 0 0.00%
Spain 0 0.00% 0 0.00%
Thailand 38 3.62% 0 0.00%
United Kingdom 361 34.78% 15 48.38%
United States Of America 354 34.06% 16 51.61%
Total 1039 100.00% 31 100%
Table 6.18: Ratio and estimated number of Foreign Leisure Visitors in the month of January 2015
Estimated Numbers Percentage Estimated Numbers Percentage
Australia 5 1.00% 0 0.00%
Bhutan 18 4.00% 0 0.00%
Canada 9 2.00% 0 0.00%
Germany 14 3.00% 0 0.00%
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Over Night Same Day
Israel 9 2.00% 0 0.00%
Myanmar 23 5.00% 0 0.00%
Nepal 14 3.00% 0 0.00%
Spain 5 1.00% 0 0.00%
United Kingdom 196 43.00% 0 0.00%
United States Of America 164 36.00% 0 0.00%
Total 456 100.00% 0 0.00%

Table 6.19: Ratio and estimated number of Foreign Leisure Visitors in the month of February 2015
Over Night Same Day

Estimated Numbers Percentage Estimated Numbers Percentage
Australia 1 1.52% 0 0.00%
Germany 1 1.52% 0 0.00%
Japan 1 1.52% 0 0.00%
Myanmar 2 3.03% 0 0.00%
Nepal 2 3.03% 0 0.00%
United Kingdom 36 57.58% 0 0.00%
United States Of America 20 31.82% 0 0.00%
Total 63 100.00% 0 0.00%

Table 6.20: Ratio and estimated number of Foreign Leisure Visitors in the month of March 2015
Over Night Same Da

Estimated Numbers Percentage Estimated Numbers Percentage
Australia 25 20.93% 0 0.00%
Nepal 39 32.56% 0 0.00%
New Zealand 3 2.33% 0 0.00%
Thailand 3 2.33% 0 0.00%
United Kingdom 33 27.91% 0 0.00%
United States Of America 17 13.95% 0 0.00%
Total 120 100.00% 0 0.00%

Table 6.21: Ratio and estimated number of Foreign Leisure Visitors in the month of April 2015
Over Night Same Day

Estimated Numbers Percentage Estimated Numbers Percentage
Australia 13 9.52% 0 0.00%
Japan 39 28.57% 0 0.00%
United Kingdom 36 26.19% 0 0.00%
United States Of America 49 35.71% 0 0.00%
Total 137 100.00% 0 0.00%

Table 6.22 shows the details of ratio and estimated number of foreign overnight/Same day visitors visited in
the month of May 2015.

Table 6.22: Ratio and estimated number of Foreign Leisure Visitors in the month of May 2015

Estimated Numbers Percentage Estimated Numbers Percentage

Canada 24 12.24% 0 0.00%
Japan 57 28.57% 0 0.00%
South Korea 41 20.41% 0 0.00%
United Kingdom 53 26.53% 2 57.14%
United States Of America 24 12.24% 2 42.86%
Total 199 100.00% 4 100.00%
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71 Methodology

The methodology envisages three stage sampling. The first stage units will be the towns important from tourism
perspective, the second stage units will be the tourist destinations in the selected town or linked to the selected town,
and the visitors within a tourist destination will constitute the third stage units. The procedure for selection of first,
second and third stage units are given below:

7.1.1 Selection of Towns important for Tourism

In the absence of reliable information about the number of tourists or accommodation units at tourist destination,
towns which are important from tourism perspective, will be identified in each district in consultation with the State
Government. Apart from such towns, the towns which cater to the accommodation needs of visitors to important
tourist destinations located in non-urban areas will also be identified. For the latter cases, only one — the most
important — town will be identified with one tourist destination.

7.1.2 Selection of Tourist Destinations in the Selected Town

If the number of tourist destinations in a selected town is 5 or less then all the destinations will be covered in the
survey. In case the number of tourist destinations in a selected town is more than 5, then the total number of
destinations has to be more than 5, exact number will be decided in consultation with State Government.

7.1.3 Selection of Visitors at a Tourist Destination for brief profiling

7.1.3.1  Sample size of visitors at district level

The sample is required for estimating the number of visitors at district level from the data collected at destination/ spot
level. Statistically, the sample size may be obtained from the following expression,

n=221-0/2 p (1-p)/d2
Where p= anticipated proportion to be estimated

100(1- a /2) % is the confidence level and d=Estimated precision required on either side in the proportion in
percentage points.

e Statistically, we require a sample size of about 400 respondents (384 to be exact) to get estimate of a parameter
with a precision of 5% points and 95% level of confidence. As the data is required on monthly basis this sample
size is required on a monthly basis. For the proposed survey, however, the sample size will be 600 per month. If
in certain months these numbers are not available, the shortfall should be covered in next month. If a particular
district is not important from tourism perspective and the sample size of 600 tourists is not likely to be available
for the survey, then some portion of this sample size will be allocated to other districts having larger number of
tourists. This redistribution must be done in consultation with MOT after 2 months of the launch of the survey.

e At State level, the sample size of 600 x number of Districts for the survey at Tourist Destinations has to be
maintained.

7.1.4 Distribution of Sample Size in Towns and at Tourist Destinations

o Distribution of sample size amongst selected towns in a district: The district sample size of 600 visitors will be
distributed among the selected towns in proportion to the 2001 Census population of these towns. In a few cases,
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it may so happen that the town population is small but it attracts a large number of visitors. In such cases, some
reallocation of sample size among towns may be required.

Distribution of sample size among tourist destinations in a selected town: If there are more than one tourist
destinations in a selected town, the sample size allocated for the town will be equally distributed among the tourist
destinations.

Selection of days for survey of visitors in different months: The survey will be conducted during all the 12 months
of the year at each selected destination. Information about important festivals, fairs, religious events at the
selected tourist destinations will be collected in advance for the 12-month period. In a particular month at a
particular destination, survey will be done during 2 weeks. In the first week, first 3 days of the week will be covered,
and in the second week last 4 days of the week will be covered. For this purpose, first day of the month will be
considered as the first day of the week. The dates of survey at a tourist destination during the 12 months will be
as follows:

Month Weeks Days of Weeks Dates of the month
First First and Third 1st week: 1-3 days 1,2,3,18,19,20,21

3rd week: 4-7 days

Second Second and Fourth 2nd week: 1-3 days 8,9,10, 25,26,27,28

4th week: 4-7 days

Third First and Fourth 1st week: 1-3 days 1,2,3,25,26,27,28

4th week: 4-7 days

Fourth Second and Third 2nd week: 1-3 days 8,9,10,18,19,20,21

3rd week: 4-7 days

Fifth First and Second 1st week: 1-3 days 1,2,3,11,12,13,14

2nd week: 4-7 days

Sixth Third and Fourth 3rd week: 1-3 days 15,16,17, 25,26,27,28

4th week: 4-7 days

Seventh to Twelve Above pattern will be repeated

The date and week on which important tourism event is scheduled to take place at the selected tourist destination will
be positively covered. If the important tourist event at the selected tourist destination falls outside the selected week
and dates, the nearest week/dates will be substituted by the week/dates of the special event. The sample size
allocated for each month should be captured. However if at some districts shortfall in the sample size is found to be
of serious nature the same may be brought immediately to the notice of MOT for corrective action.

Generally, the Time Slots for the survey at a destination should be such that these cover the varying visitor traffic
pattern. For example at some religious places visitors visit the destination in early morning and/ or late evening.
Similarly fairs and festivals may draw large number of visitors during late hours in the evening. Time slots of the survey
at each destination should be devised in a manner so as to capture the variations in visitor inflow.

28

Canvassing of schedules to the visitors for brief profile: The monthly sample size of visitors at a selected tourist
destination should be distributed equally on the 7 days of the survey work (in 2 weeks) at the destination. The
services of 2 investigators would be required on the selected days at a non- ticketed tourist destination. The first
investigator will basically count the number of visitors and second investigator will canvass the schedule to seek
the information about overnight/ same-day visitors, domestic/ foreign visitors, etc. At a ticketed tourist destinations
perhaps one investigator will be able to canvass the schedule because counting of the visitors may not be
required.
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7.1.5 Details of Survey

7.1.5.1 Survey at Tourist Destinations

A survey of visitors at tourist destinations has to be done to obtain the following information:
(a) Total number of visits

(i) Ticketed Destinations: - If the tourist destination is a ticketed destination with differential pricing for domestic and
foreign visitors, the data on number of foreign and domestic visits separately during any day would be available from
sale record of tickets. If the destination has common ticket for both domestic and foreign visitors, then an assessment
of the distribution of visits by domestic and foreign visitors would have to be made by counting the visitors at the entry
point(s). To capture the variations in visitors’ number on different days of the week as well as at different time periods
of a day, this exercise would have to be carried out at different periods of time of the day, and on different days of the
week. Many destinations attract large number of visitors during specific periods of the year, such as Kumbh Mela,
Suraj Kund Mela, etc. Such periods should be identified in advance, and the survey should cover such specific
periods.

(i) Non-Ticketed Destinations:- In such cases, the total number of visitors, during the day, along with its break-up into
domestic and foreign visitors, has to be assessed by counting the number of such visitors at specified time slot at
entry point (s). If there are more than one entry points to the tourist destination, all should be covered by pre-specified
rotation, for counting the number and broad distribution. If there is no specific entry point, investigator will have to
notionally designate appropriate points as entry points based on the flow of visitors to such a destination.

(b) Brief Profile of Visitors

Break-up of number of visitors into overnight visitors staying at accommodation units, overnight visitors staying with
friends and relatives, other overnight visitors, and the same-day visitors, separately for domestic and foreign visitors,
has to be obtained. For this, a small questionnaire, comprising 5-6 questions, has to be canvassed. As getting this
information is the prime objective of the survey, the sample size should be adequate to provide the desired breakup
of different type of visits.

The desired sample size at district level has been worked out to be 400 visitors. However, it has been decided
that the number of visitors to be selected for this short profile survey will be 600 per district per month.

7.1.5.2 Survey of Accommodation Units

All the accommodation units (hotels, tourist lodges, dharamshalas, motels, Government/ private companies, guest
houses, etc.) in the selected towns will be listed with the help of Municipal Corporations or other competent authorities.
If a tourist destination not located in the town is linked to a non-urban tourist destination in terms of providing
accommodation facilities to tourists visiting that destination, the list of additional accommodation units located near
such tourist destinations will also be included in the list of accommodation units of the town.

The accommodation units so listed will be grouped in the following categories:
(a) Classified hotels

(b) Other accommodation units-

a. Having more than 20 rooms

b. Having 10-20 rooms
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¢. Having less than 10 rooms
From all the selected accommodation units, the following 2 types of information will be collected:

(i) Particulars of the accommodation unit- Apart from the identification details, the information would be collected on
number of rooms, number of beds, total number of persons employed, annual turnover, etc. This information would
be collected initially, and thereafter updated every quarter along with the updating of the list of accommodation units.

(i) Information about overnight visitors- Based on the records available with the accommodation units, information on
number of guests checked-in, number of nights spent, whether domestic or foreign, residency status of the tourists
(within the state, within country, outside country), purpose of their visit etc. would be collected. This information has
to be collected every month for the preceding month.

All the classified hotels would be covered for collecting both the information. For the remaining 3 categories of
accommodation units, 10% of the units in each will be covered. These 10% accommodation units will be selected by
using circular systematic sampling method.

In metropolitan cities, list of all the accommodation units will have to be prepared for the survey work.

For collecting information about the number of visitors and their other details as well as information about the
accommodation units for a particular month, the selected accommodation units will be visited in the 1st week of the
succeeding month.

7.1.5.3 Survey at Entry/Exit Points of the District

The survey at the tourist destinations will not be able to capture the following categories of visitors:
(a) Visitors staying with friends and relatives and not visiting any tourist destination;

(b) Visitors staying in accommodation units but not visiting any tourist destination;

(c) Same day visitors not visiting any tourist destination

For having an idea about the total number of visitors in the district, information about visitors collected at tourist
destinations has to be supplemented by information on the above categories of visitors. Exit survey of the visitors at
the major exit/ entry points of the district will provide information about the above mentioned categories of visitors, as
well as help in obtaining detailed profile of the visitors. If the district has an exceptionally important destination drawing
a large number of visitors, (such as Tirupati in Chittoor District of Andhra Pradesh) then such a destination should be
treated as a separate notional district and tourism survey activities (involving destination survey, exit survey and
accommodation survey) have to be planned and executed there accordingly. Before the exit survey is started the exit
points for each district have to be intimated to the MOT. In view of the fact that the profile of the visitors is not likely
to change over a short time interval, profile of visitors will be generated only at district level on quarterly basis. The
requirement of the sample size for this exercise would also be less. It has been decided to conduct the interviews of
400 visitors every quarter in each district for the exit survey. Ideally the sample size should be equally distributed
among domestic and foreign visitors however, in places where foreign visitors, are not available throughout the month
the sample size allocated for them should be allocated to domestic visitors.

As the information collected in the exit survey is to be used for estimating the number of non-leisure visitors in the
district, the exit survey will be conducted only in the first month of the quarter so that its result can be used for the
three months of the quarter. All the four weeks as well as the days (week days and weekends) in a month should be
covered on representative basis.
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1 1st week 1-3 1,2,3 50
2 2nd week 4-7 11,12, 13, 14 50
3 3rd week 1-3 15, 16, 17 50
4 4th week 4-7 25, 26, 27, 28 50

The remaining sample of 200 should be distributed accordingly based on the secondary information about the flow of
travellers’ traffic. For the remaining 3 quarters the sample size should be reallocated among the week days as per
the experience of daily tourist flow in the 1st quarter. The exit survey was avoided during periods when some part of
the district attracts disproportionately large number of visitors, such as periods of fairs, festivals or events of religious
or business importance.

7.2 Questionnaire
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7.2.1 Tourist Survey - Exit Points

Stat=
Dist L [ [ [ |
Bt TOURIST SURVEY
{(EXTT POINTS)
Momth: [1] Apmil [2] Mefagy [3] Tume= 4] Faly [5] Bupast [6] September
[7] Oxctober [8] Mowvenaber [#] Dieremnber {1107 Jarmary [11] Febroary [12] March
Wesk: [1] First [2] Second [3] Third [4] Fouarth

1. Survey Poimt (BEECOERD EY TICEING ONE OFTION)

[1] Raifwary Staton [3] Airport [3] Bos Seation.  [4] Hoesl

Do PETC PROFILE:

(IN CASE OF FAMILY / GROUP, RESPONDENT IS THE HEAD OF THE FAMILY / GROUF)
I. Is wouor parpsose of el one of the followme

a Trawvelline /compmringe o work or getting empioyment Wes "o
b, Travelling' compmting for sering up of residence. Tes ' No
If the amswer to 1.aor I.b is ves then disconrime the Qrestionrairs.
1. Type of sourist: [1] Creer-might visitor [2] Same-day visitor
3 Mame- Telephomns, Mlobhis Ho. (With STDWISD
Csdes] E. Mail Addrec=
4. Plaase tall me youor approcimate age” Years
5. Becord gender- [1] Biale [2] Female
6. Are youa? [1] Mamied [2] Fecentiy Mamied [3] WNever Mammed
Bnc])

7. When did vou ammee bere™ Dane:

£. Are you mavelmg. .7 EEAD OUT OFTIONS & TICK (SINGLE EESPONSE)

[1] Akome [2] Weth Famnaly [3] With Friends= [€] With Family and Friends
“IFANSWEER TO Q. 8IS 2 OR 1 OR 4, THEN ASE Q. M09 & 10 =

9. How mamy people have taveled with you™

[0 Fleaze give the informaton abour pender and age of people. who have traveled with youT ASEK & RECOERED

Adale Are Comp. Y13 Female Ape Comp. YES
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11. How many nights have you spent in this place
12 Arewvoua... [1]hndian (GO TO Q. 13} [2] Foreigner (GO TO Q. 20 ) [3] WEI (GO TO Q). 26)
<IF FESPOMNDENT IS AN INDLAN IM (). 12, THEN ASK Q). 13

13. Which ste’ union temitery of India do vou reside in™

<ASK Q. 14 IF THE EESPONDENT BELONGS TO THE STATE OF [Name of the St} IV Q. 13 =

14. [1] Do you bve inthis ciiy? YN [2] within same district [3]|:|ﬁsm':mfsamesua:e |:|

15. Hiwe you traveled to this ciry befors? [1] Yes [2] %o
16 How have you mavelsd to this ciry” READ OUT OPTIONS & TICK (SINGLE RESPONSE)

[1] By main [2] By baus [3] By air

[4] By persomal vehicle  [5] By rani [§] Any other

“ASK (. 17 TO Q. 18 IF THE RESPONDENT BELONGS TO OTHER THAN THE STATE OF SURVEY

1 7. Before this visit which were the States’ UTs wisited by you duming the last o years

[1] Mone
[2] Wame of the State T

18 How dio wou conpare wour experience of visiting the State with the last Smae’ UT wvisited.

a2 This State Desnonation is betier managed (w.r.t byeiens: inE enc.
[1] ¥es [Z] Mo
b. Iofasmacnme better in this S@te [1] Yes [2] Mo
¢ Peoples in tourism related secior mwore hospitable [1] Yes [3] ¥a
d. Peopls are more hospitable [1] Yes [2] T¥a

18. Feason for choosing this Siate as a woumist destnaton

a Locamon of prefemmed destinaton.
b. Wisiting Friends and relatives or for Business and Professional Purpsoses.
. Nearer to the Place of Fesidence.
d  Beter miasmoctore.
e Less costly.
f Mtac:adb‘rh’hhmy‘-i&amrﬁ
g ebers Spacifiy ...l
18 Hawe you traveled to this STATE before™ [1] Vs [2] M

12, How bave you traveled to this stare? REAT OUT OPTIONS & TICK (SINGLE RESPONSE)
[1] By tain [2] By tras [3] By air

[#] By persomal vehicle  [53] By faxi [5] Any ather

= IF RESPONDENT IS FOREICNER IN Q. 12, THEN ASK Q.20 TO Q. 5=
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2. Which coumiry do you reside in™

21. Is this vour first visit to India? [1] Yes [2] Mo

22 Which was your pont of engy m India™ (Mame of the port)

13, Is thes your first visit s this staie? [1] Yes [2] Mo
24 Hawe you maveled to this city hefore? [1] Yes [2] 2o
13, How hawe you mavelsd to this stare? READ OUT OFTIONS & TICK (SINGLE REESFONSE)

[1] By rain [2] By = [3] By air
[4] By persomal vehicle  [5] By mxi [4] Amy othsr

< IF EESPONDENT IS AN NEIIN Q. 10, THEN ASK Q. No.2éd TO Q31 =

26 In which counmy do you ive?

27. How frequentty youn wvisit India® [1] Once in 3 months [2] Omce m six months
[3] Omce in an year [4] Omce in 2 vears [5] Onoce in 3 yvears

28 Which was your port of eniry in India® (NAME OF THE FORT)

20 Is this vour first wisit to this stae”? [1] Yes 2] ™o

3. Hawe you tmaveled to this ciry before? [1] Yes [2] Bda
31. How have you traveled to this state” READ OUT OFTIONS & TICK (SINGLE REESPONSE)

[1] By train [2] By b= [3] By air
[4] B¥ persomal vehicle  [5] By faxi [6] Amy other
<ASK ATT-

32 What type of activities are vou engazed in? READ OUT OPTIONS & TICK (SINGLE RESPONSE)

[1] Industriatist’ Trader’ Shop Chwner

[2] Self Employed Professiomal (Chartered Accoumtant Cost Accountant, Doctor, Lawyer, Ensinesr, Consultamnt
Proprestor of a finm or institure)

[3] Government Sanvice [4] Private Service [5] Stodent’ Fesearcher

[6] Busimess - [7] Aerscolrurist [B] Housewife

[9] If amy ocher, please specify

33, What i vour educational qualification? READ OUT OFTIONS & TICK (SINGLE RESFONSE)

[1] Mo Formal Education [2] Primary [3] Secondary [4] Higher Secondary
[F] Graduats & Above [6] Techmical / Professional of all levels [71Any other, please specify

34 Whar iz wour approximarse amnual bousehold incomeT READ OUT OFTIONS & TICK (SINGLE
RESFONSE)

<ASK FROM INDIAN VISITORE>
[1] Less than Rs. §0,000 2] Es. 60.001 — Bs. 1.00,000 [3] Bs. 100,001 — Es_ 2,000,000
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[4]Bs 200000 —Bs. 500000 [5] Above Bs. 500,000
< ASK FROM FOREIGN VISITOR~

[1] Less than US § 40,010 [2]1 US § 400001 —US 5 60,000 [3] 0S5 60L001 — US 5 80,000
[4] US 5 S0.001 — 'S 5 100,000 [5] Above US 5 100,000
TRAVEL BEHAVIOR:

35, How ofien do you mavel? READ OUT OFTIONS & TICK (SINGLE RESPONSE)

[1] Ooce a wesk or mwre ofien [2] Omce a formdzht [3] Once a momth
[4] Omce in 3 months [5] Cmce in & months [4] Omce in a wear
[7]Less offen

36 What was your main purpose of visit™ READ OTUT OFTIONS & TICK (SINGLE RESPONSE)

[1] Business [2] Holidayice, leisure & recreation]3]5ocial (visioine fiends & relabves,
arending mwarmiaees 1) [4] Pil=rimage /Felisious acEviry [S] Education ‘Training

[&] Healkth & Medical [7] Shopping [E] For geroms work dops flom gpowt aumborities.
[9] Ochers

3T Hin = ) 36 =, purpose is oot [2} | THEW did yvou wisit aoy toumist spot during your stay,
38 Are vou a part of an erganized group’ package toux? 1] Yes [2] I¥a
30 If in 38, YES, then ask whar the package inchade

[1] Travel + Food [2] Trawel ~Accommadation [3] Trawel +Transport +Acoonmedaon
[4] Travel + Transpont + Accomnesdarion + Food [5] Any other

40. How did you make your mavel amangsment” READ OUT OFTIONS & TICK (MULTIFLE RESPONSES)
[1] Self [2] Oifce / Emplover [3] Trawvel Aperst

[4] Tour Crperator [5] If any other, please specify
41. Where did you sty during vous visit? READ OUT OPTIONS & TICK {SINGLE RESFONSE)

[1] 5 Stmx Dehrxe Hotel [2] 5 S@r Howel

[3]4 Stor Hotel [#] 3 Swr How=l

[%] 2 Saar Hotel 5] 1 Star Haoeel
D‘]J!meHﬁd{aniceﬂ.pamﬂ [8] Hemitage Hotel

[9] MHon-star Hotel [1007 o=l

[E1] Gowt. Guest House! Circust House' Bhawan' Sadan [13] Chamamshala Sarai’ Mosafirkbana

[I 3] Freends & Pslatves [14] Gumdwara / Templa' Monastery /Other tepmorary fee siay [ tent efc
[12] Provaree Guest House!' Inn / Fest House [ Tourist Bunealow

[16] Bed & Breakfast Tinir [17] Youth' ¥YMCA Hostal
18] If any other, please specify

41 Which of theze eating-places did you et in? READ OUT OFTIONS & TICE (MULTIFLE CODES)

[1] Festaorant [2] Fast Food Ounlets [3] Cafeteria

[4] Dhaba [5] Bars [§] Mobils Van

[7] Food Eiosk [8] Befreshment Sand [9] Place of lod=ing
[10] Dharamshala’ Sarad [11] Guruwdwara’ Temple Monastery' Other free accommadation
[13] Friemsis & Felabves [14] I£ any other. please specify

43 0o an overall basis how satisfied or dissatisOed are you on account of. .. AMENTION EACH PARAMFEFTERT
SHOW CARD Mo 1 <Tse & point scale
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5] Highly Satisfed [4] Satisfed
2]

Crizsatisfied [1] conmplstely dissatesfied

ASK SATISFACTION LEVEL ONLY IF RESPONSE IS5 <“YES-

Mott MacDonald

[3] Satisfied bux not conmletaly

PARAMETER

Yes

Level of
Sabtzfacdon

{(LUze Code)

Availability of Tour Operator

Arvailability of transportation

Availability of tourizt guide

e | Tad| b =

Availability of good quality accommmodation

L]

Public convenience

EATING PLACES

i &

Information centres

Sowvendr shops

-1

Entertainment places

Chuabity of roads

Security

Behavior of local people

[l e B ] B
L] T I -]

Shops other than souvenir ones

14 | Upkeep of tourizt sites

= | Accommodaton tariff

16 | Cuablity of informaton provided

44, Dhrd vou find vour visot to this State better than or worse than or as per vour expectatons?

ASK & EECORD
(SMNGLE RESPONSE)

[5] Much betier than expectation
[2] Worse than expectation

435 Which places hawe yon visited in this dismict™

[4] Somewhat better than expectyion  [3] ] As per expectation
[1] Mhach worse than expectation

36

4d. Hawe you wanched watched' seen’ heard the advertisement of the State Govemment for tourism promeotion on

3 MNewspaper

b. Badim

. Telsvision

d. Wewspaper and REadio both
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EXPENDITURE FATTERN:

47 Plaase el us, how nroch hawe vou spent DFURING YOUER WISIT?

=READ OUT QOFTIONS AND FILL THE AMOUNT = (MULTIFLE RESPONSES)

Package Component in INE.

Mott MacDonald

48 For Non Package Component, pleaze ask the follwing (This guoestion is to be asked for those availing
paclkage facilities also.)

SNo. | Accommodations Before Durimg THE | TOTAL
TRIF
{ Ami in INE. }
1 Huoisl
2 Provate Cxizest Honse
3 Govi Guest House' Bhawan' Sadan
2 Diharamshala
5 Fenied house
] Friends & Belatives
7 Cniers
Total { 48)
48 Food & Cimink
SNo. | Food & Drink Before Dmring THE | TOTAL
TEIF
[ Amt in INE. §
1 I the accommodadon umit
e 0’5 ACCOMMNCAnon it & JUNnES HeImey
and fransit
Total (20
S0 Tramspart
S Ko, | Transport Before Durimg THE | TOTAL
TERIF
{ Ami in INE. )
1 FATTWAYS
. Fusad
3 WATEE
4 ATR
5 Transprt equipment rental
1] Travel asency services | holr operaor
T Ochers
Total (50)
£1. Shopping
SNo. | Shopping Before Dmrine THE | TOTAL
TRIF
{ Ami in INE )
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Clothang & zaments

Processed food

Tobacco products

| el | =

Alcobal

Travel related consmmmer moods

Foomear

Taoilatres

Cems & Jewsllary

£ ia| =~ o L)

Bosnkis. Joummals, Maganines Habienery eic

Toeal (21

51. Recreation, Letsure, Coliural Sporting achivitles

SNo. | Recreation, Leismre, Cuoltural Sporting | Before
acimvities

Draring THE
TRIF
{ Amtin INE )

TOTAL

Cinsma, theatre, apmsenant park

Enmy fee & other expenses at relipous places

Eniry fe= & other expenszes at culharal stes

Sporing acosvibes

[ [ 8 LR ]

Medicine & health related

Total (57)

53. Orthers

SNo. | Oihers Before

Durinzg  THE
{ Amé in INR }

TOTAL

1

=

| 54 GR_.T_\'B TOTAL {(STAMASATION OF Cliﬂv+-1.9+:'-'[i+5 T=5r+53)

LR R L L R e R R P P T R R R L T R R R L P T R L R R e P L TR R TR P LT R LR L LT

LA S L RS RS RS R AT LR R ]

Wame of the investgamr Dage:
Back Check Dione: [] Tick Date: Back Checked by
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7.2.2 Short Survey

Short Survey CnesHonnaire:

Month:- Year:
Entoy Point:

I. Isyour purpose of rawel one of the followme

2  Trawvelling /compmting o work or g=tting smployment Yes /Mo

b, Trawvelliine' commmones for setting up of residencs. Wes /o
If the answer fo 1.2 or 1.b is yes then dizcombinoe the (Jusstdonnames.
2 Are wouu a [1] Indiam [2] Foreizner [F1WEI
1 If Indian_ where do wou resids
I) Within same ciry i) Same disorict i) Oiher disosct of the mamne

i) Oratside the stte. specify smie code

If the apswear in 1 i= WITHIN SAME Crri’.askdmﬁﬂl:l
Frequency of visit to this Tourst spot

a) Cmce in 7 days D}]un::etr_iidn_ﬁ I:lin.am-unr]'_
d) Ooce in six moarths

If response is a) OF b) OR o) TERAMINATE THE QUESTIONNATREE
3. Type of Tourist

[1} Overmizhi vissior [2] same day vissior
4. If Foreigner coumiry of nationality,

5. ENWERL coumiry of residence

&, If overmi ghi visitor, place of stay

[1] Hired accommodation [2] Friends & relatives [3] other fres accommodation

7. Sex- MALE FEMATE

Mott MacDonald

&. From where did you get information 2ot reurist destinarions in tis S@e™ REATD OTT OFTIONS & TICE
(MULTIFLE RESPONSE)

[1] Indian Embassy in you Coumiry [2] Indiam pourism burean in FouT COURTY

[3] Indian toorism offfces m India [4] Stzie counzm department

[5] Travel agent=s [§] Infemmeas - a) WEBSITE OF MOT WOTHEER WEBSITE

[7] Travel books' poides’ magarines | newspaper [B] Belatives friends
[P] If any other, please spacify

MName of the mmvestiFator- Diaris:
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7.2.3 Accommodation Survey (Census)

State

Diist

Dest ACCOMODATION SURVEY
(CENSUS)

1. Mams of acoommodation umst- (Pls collect visiting card)

2. Type of accommodation unit EECORD BY TICEKING (SINGLE CODE)

[1] 5 Star Debaxe Hotel [2] 5 Star Horel

[3] 4 Star Hor=l [4] 3 Star Horel

[] 2 Star Hoeel [6] ! Sear Hotel

[7] Aparmment Hotel {Service Apartment) [2] Heritags Haor=l

[9] Mon-star Hotel [E0] Yowth’ ¥MMCA Hostel
[11] Dharamshala / Samal’ Misafirtkhana [13] Gumdwara / Temple' Mona sty
[E3] BED & Breakfast Un [24] Model

3. Dwp=s your hodel belons to any sroup / chain of hoelsT

[1] Ye= Please specify 1] o

4. In which year it was established” Vear:
5. Owmership RECORD BY TICEING (SINGLE CODE)

[1] Central Government [2] State Gowvernment [3] Privace Limndbed
[4] Proprietorship. Partnership [5] Prablic Limited [&] Bs7
[7] Charitable Trast’ Soisty [E] If any other, please specify

6. Registered with . RECORD BY TICENG (MULTIPLE CODES)

[1] State Toumisim Department [2] Mipiztry of Tourism. Mew Delhi [3] Mbanicipal Corporation

[4] Police Diepartment [5] Health Department [5] XMons
[7] If any oiher, please specify

7. Flease fumnish the details of the following:

Mott MacDonald

5 No. Tyvpe of Room Nomber of rooms Nuomber of beds

Faoom

Tardf

U5 Dallar (U5 $)

Sinele AC

Dioable AC

Dielaxe AC

Sums AC

Sinzle Moo AC

Dionble Non AC

Dieloxe Moo AC

=] [N = A R e ANRT O] I

Suis Mon AC
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41

Mott MacDonald

9 | Dormitory / Hall

10 | Aov other

Total (Post Code)

8 Tofal pumber of employess

(Permament & Temporary)

Departments

Nuomber of permanent
employees

MNumber of casmal ar
femporary employees

Totsl
{Fost Code)

Management Team

Fromt Crfice

F & B (Service)

F & B (Eitchen)

House Feeping

Accounts

EDF

Secumicy

Tale: & Marketing

Punchase & Stares

Human Fesource

Bublic Felation

Enginesring

Telephon=

Health Chab

Lanndry

Other departments

Total

9. Wumber of people working in the age proup of

18 — 25vrs

26 — 2vrs

31 — 4lvrs

41 — Slvrs

10. Catepory of accommodaton mnit for Samplng

[1] Classified hotels

[3] 10 -20 rooms

[2] Havang more than 20 rooms

[4] less tham 10 rooms
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7.2.4 Accommodation Survey (Monthly)

42

State

Dist

Crest

Mott MacDonald

ACCOMODATION SURVEY
ALONTHLY)

1. Mame of accommedation wmit- (Pl collec visiling card)

2. Tomal pomber of employess

(Fermanpent & Temporary}

Dieparitmenits

Number of permanent
employess

Nomber of cazmal ar
femporary employees

Total
{Post Code)

Managenwent Tean

Frone Cifice

F & B (Service)

F & B (Eirchen)

Housze Keeping

Acoounis

EDP

Securiny

Sales & Marketing

Purchase & Stores

Human Resource

Public Felation

Engsinesrns

Tefe;hnne_

Healih Chal»

Orher deparoments

Totel

2.1 IMNumber of rodom days occoupied in the last monche
{TO BE COMPUTED AS SUM OF NUMBER OF DAYS TEL#LT F_-!LE‘E[ E.‘L STOMER HAS STAYED FOR)

3.3 Towl mmmber of costomers:

3.4 Towl munber of domestic customers:

3.5 Tomal mumber of bed mighes

for domestc custonzers

3.6 Towl munber of foreign costomers:

3.7 Toral mumber of bed mighes fior foreisn customers:

4. Please penerare the following s@ansics in respect of toumist inflow

51 No. | Type of Toarisis
(Domestc — 1

Foreign — 1)

MName of the State { In case
of domestic tonrisis) ! Name
of the comniry {(Im case
foreigm tomrisis). Post the
relevant state code'commiry
codde as provided im the Est

Momber of tomrists

Bed night spent
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7.2.5 Counting Sheet

COUNTING SHEET { FOR MOMN TICEETED DESTINATIONSE

Tourist Spot | Destination

Mott MacDonald

State Code: Diistrict Code Rionth: Wear:
Volume connt of toarists (Honrly Counnt by tally mark method )
DATE [mg—11 | 1112 12 AN | 1-IFAL U2-0GFA | 03-04FAL | 04-05FAI | 05-00FRL
AN ANE 1PN
Use one sheet for each date
AModify Time Slot according ro Destination
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