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Executive Summary

Chhattisgarh state is situated in the Central India and Raipur is the capital of
Chhattisgarh. Chhattisgarh is the™Brgest state of India, with an area of 135,%9 and
ranked as the 1% mostpopulated state of the nation. Chhattisgarh is also an important
electricity and stegbroducing state othe nation. It is bounded by M#nya Pradesh in the
northwest, Maharashtra in the west, Andhra Pradesh in the south, Orissa in the east, Jharkhand
in the northeast and Uttar Pradesh in the north. Chhattisgarh is endowed with a rich cultural
heritage and attractive natural diversity. ™tate is full of ancient monuments, rare wildlife,
exquisitely carved temples, Buddhist sites, palaces, waterfalls, caves, rock paintings and hill

plateaus.

The total number of foreign tourists in the country in 20gas 6.29 million as
compared td5.78 million in 2010, registering8.82 % the change over the previous year
according to the Market Research Division of the Ministry of Tourism. The tourism industry
has helped growth in other sectors as diverse as horticulture, handicrafts, agriculture,

construction and even poultry.

I ndi ads gover nment ad a digoiftane impach & voerrisma bbys o m.
requiring that each and every state of India have a corporation to administer support issues
related to tourism. The Government has allowed 100 per cent foreign investment under the
automatic route in the hotel andutism related industry, according to the Consolidated FDI
Policy, released by DIPP, Ministry of Commerce and Industry, Government of India. The
terms hotel includes restaurants, beach resorts and other tourism complexes providing

accommodation and /or caiteg and food facilities to tourists.

The present study was intended to bridge the gap in the information relating to
estimated number of visits including overnight and same day visitors, and profile of visitors,
their expenditure pattern, purpose of visits, etc. The field survey in a S$tateonducted for

a period of 12 months in all districts of the State.
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A sample size of 600 visitors per district peonth was fixed for the destination
survey. When there is more than one destination in a district, the sample size has been
distributed nore or less in equal proportion. The State level data has been derived by

aggregating the district level data for all the 16 districts.

A sample size of 400 visitors per district per quarter was fixed for interview at the exit
point(s) of the headquartersf each district. The State level data has been derived by
aggregating the districts level data for all the 16 districts. The field survey was conducted for a
period of 12 months during June 2011 to May 2012 at selected destinations. In a particular
month at a particular destination the survey was conducted for seven days covering two

specified weeks.

For collection of information four questionnaires were developed. These are
O0Accommodation survey (Quarterl|l gyphomtAcs ammey
Touri st Destinationsd® and 6Tourist survey at
were analyzed and estimates for various parameters were made usingdatgmined

estimation procedure.

The methodology envisages three stagepling. The first stage units were the towns
important from tourism perspective, the second stage units were the tourist destinations in the
selected town or linked to the selected town, and the visitors within a tourist destination was

constitute thehird stage units.

The survey findings suggests that contribution of Maharashtra state was highest
(16.9%) in contribution of domestic tourists for the state of Chhattisgarh, follow&thdiya
Pradesh (16.7%),West Bengal (13.9%),0Orissa (12.1%), Gujata(11.3%) and Rajasthan
(7.3%). On the other hand, tlentribution ofJammu Kashmir irdomestic tourists for the
state of Chhattisgariwas only 2.1%. Gntribution of Australia was highest (14.0%) in
contribution of foreign tourists for the state of Chisagarh, followed by United Kingdom
(12.0%), U.S.A. (11.0%), Japan and Nepal for 10%. On the other hand, the contributions of

France and South Africa fioreigntourists for the state of Chhattisgarh were only 4.0%.

In total 619 accommodation units wereadable during the year 2011/2012, including

10523rooms and24624 beds. Total 736 numbers of employees were working in the 619
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accommodation units. Out of 619 accommodation units, 187 were less than 11 rooms, 225
were between 20 rooms and 207 wesbove 21 rooms. Out of 619 accommodation units, 6
were Star Hotels, 569 were N@&tar Hotels, 32 were Dharamshala / Gurudwara, 1 was
YMCA and 11 were others. Out of 6 Stdotels, 3 were 4 star Hotel®,were 2 star Hotels

and 1 was 1 star Hotels. Out 619 accommodation units maximum (237) numbers of the

accommodation units were owned by Proprietor / Partnership.

The survey finding reveals that among domestic overnight visitors selected for the
study maximum (49) percentage of males are &8%ed 44 yeas, followed by 42% females
(age2571 34 Years) oflomestic same day visitoAmong the foreigrovernight visitors, the
maximum (56) percentage of males are aZed 34 yearsfollowed by 52% females (adgh
i34 Years). I n t he opeacertagef male oweraight and sameidayi t or
visitor were higher than female visitors. On the other hand, in the case of foreign tourists
numbers of female visitor were higher than male. Maximum number of domestic visitors is
married (72 overnight visitors dn60 same day visitors)n the case of foreign visitors
maximum (82) were married.37% of the domestic overnight visitors were coming under the
household annual income range of Rs.1,00,0(Rs.2,00,000, whereas maximum (49%) of
the domestic same day vt were coming under the household annual income range of
Rs.1,00,0017 Rs.2,00,000. 72% of the foreign overnight visitors were coming under the
household annual income range of $.60,0&180,000.

It is seen that 39.6% of the domestic overnight wisitbs education | e
secondary level, whereas in the case of domestic same day visitors, fo5d84 (of the
respondents maximum level of education were secondary level. Furthermore, most (82%) of
the foreign overnight visitors were educated to lehee| of graduate and above and 23.7% of
the domestic overnight visitords occupation
same day visitors, for mosB3.4 of the respondents were student/researdhenthermore,
most (66.8%) of the foreign onmght visitors were working in the private sector. Over half
(53.52%) of the domestic overnight visitors visited Chhattisgarh in their Holidays, Leisure &
Recreation, whereas most (59.32%) of the domestic same day visitors visited Chhattisgarh in
their Hdidays, Leisure & Recreation. In the case of foreign overnight visitors most (57%) of
them visited Chhattisgarh in their Holidays, Leisure & Recreation. More than (54.5%) of the
domestic overnight visitors selected taxi as mode of transportation, wheoeta8®.2%) of

the domestic same day visitors selected their own vehicle as mode of transportation. In the
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case of foreign overnight visitors, most (82.2%) of them selected taxi as the mode of

transportation.

The survey finding reveals that most of thenekstic overnight visitors (74.8%) and
domestic same day visitors (52.6%) were traveling once in a year, whereas 79% foreign
overnight visitors were traveling less often. Majority of the domestic overnight visitors
(96.4%) and same day visitors (98.2%) gewot availing tour package. On the other hand,
89% of the foreign overnight visitors were availing tour package. Majority of the domestic
overnight visitors (92.3%) and same day visitors (89.2%) were not arranging the travel mode
by their selves. On thetlier hand, 42% of the foreign overnight visitors were arranging the
travel mod with the help of travel agents. Dharamshalas/Gurudwaras (39.36%) were the major
stay places for the domestic overnight visitors. On the other hand, non star hotels (43.89%)

werethe major stay places for the Foreign Overnight Visitors.

Restaurants were the major eating place for the majority of the foreign overnight
visitors (49.4). On the other hand, friendsré&latives were the major eating place for the
majority of the domestic overnight visitors (40.5%) and domestic same day visitors (59%).
Nearly (30%) of the domestic overnight visitors were highly satisfied with the eating places,
entertainment plaseandbehavior of local people and%%) of the foreign overnight visitors

were highly satisfied with the shops other than souvenir.

6| Page

Tourism Survey for the State of Chhattisgarh  (June 20:xIMay 2012)



Chitrakoot Resort, Chitrakoot, Chhattisgarh




Ministry of Tourism Datamation Consultants Pvt. Ltd.
Govemment of India

Table of Content

EXECULIVE SUMMAIY......oiiiiiiiiiie e e e emmmre e 3
Chapter 1 INtroduCtioN .........coovieiiiiiiiiiec e e 12
1.1 Brief Profile of the State of Chhattisgarh.............ccoooiiiiceei e 12
1.2 About Chhattisgarh TOUSM..........iiiiiii e e e 12
1.3 Tourism statistics for the state of Chhattisgarh...............cocoiiiieeei e 13
1.4 Some Important TOUriSt DeSHNATONS .......ccieuiiiei it eee e ee e 13
1.5 Govt. InitiativesS tOWardS TOUISITL .......iiieeeiieeieeieee ettt e e e eena e 20
1.6 ODbJeCtiVeS Of the STUAY.......cceeuiiiieiiiiii e er ettt e e e eees 21
1.7 Terms Of REIEIENCE......coiiiii et 21
LB PLAN FOF SUINVRY. ...ttt ee e et e et et e e et en b e e e eeannns 23
1.9 Selected TOUNSE DESHNATONS. ........iiiieii et eee e ettt e et e e e e eeni e eeenes 25
1.10 Data ColleCtion and SUPEIVISION. .......ccuuuuuieeieiiieeer et e et e eeai e 30
1.11 Quality Control, Scrutiny & Tabulation Rlan..............cccoveeiimeniiiiii e 30
Chapter 2 Tourist Survey FINdiNgS.......cccvvieeiiieeeiiiiceeneeieeeeeeeeens 32
FNAINGS OFSUVEY .. .ceni e e e et e e e e arn e et e e e e anaes 32
Table 1 COVER At @ GIANCE.......ciiiiii e eee ettt e e e eeens 32
Table 2 Total Number of Visits to Tourist DESHNAtONS. ...........ccovvviiiiiaeieeiiie e 33

Table 3 Total Number of Leisure and Nasisure Domestic Tourists and Same Day Visitors.34

Table 4 Total Number of Leisure and Naisure Foreign Tourists and Day Visitars.............. 35
Table 5 Total Number of Domestic and Foreign Tourists and Day Visitors....................... 36
Table @istribution of Domestic Tourists by Place of Stay..........ccccoooveiiiicceiiiienee, 37
Table 7 Distribution of Foreign Tourists by Place of.Stay.............covvviiiiieniiiiiiiiieeeeen, 38

Table 8 Popular Source of Information of tourist destination of the Sample Visitors.(in %)..39

Table 9 Distribution of State wise Domestic Tourists (IN.%0)...........ovveveeiriiemeneeeieiiiineeeeen.. . 40
Table 10 Distribution of Country wise Foreign Tounists (IN.98)..........ccoeviiiiiicceiieeieeeeeeanna 41
Table 11 No. of accommodation unitgd®ns / Beds Available and Occupancy Rate............ 42
Table 12 Total No. of Domestic Guests chedkebed nights spent & average durationStfay at
paXotote ] 0] oo F= oo T U oV 1< T 43
Table 13 Total No. of Foreign Guests chedletled nights spent & average duration of Stay at
ACCOMMOAALION UNILS. ... . iiit i eee e e e e e e e e e e e e et e e annn e eann s a4
8| Page

Tourism Survey for the State of Chhattisgarh  (June 20:xIMay 2012)



Ministry of Tourism Datamation Consultants Pvt. Ltd.
Govermment of India

Table 14 Total No. of Total Guests cheekedbed nights spent & average duration of Stay at

ACCOMMOABLIONMUNITS ...t et e e e nem e e e ennaaas 45
Table 15 Number of Accommodation units, Rooms, Beds and Employment.................... 46
Table 16 Distribution of Employees in Accommodation Units by Age Group..................... a7
Table 17 Distribution of Employees in Accommodation Units by Service................ooioeee.. 48
Table 18 Categotyise Distribution ofAccommodation Units............ccoeveviiiiiicceniceiieeeennn. 49
Table 19 Distribution of Accommodation Units DY TYPES ......vvvuviiiiiieiieeei e 50
Table 20 Distribution of Star HOELS...........ooviriiiii e eee e 50
Table 21 Distribuon of Accommodation Units by Type of Ownership...........cccooevvviiiieeennnn. 51
¢C2dz2NRAa0aQ 5SY23ANLLKAQLNRBFALS e, 51
Table 22 Age Distribution of Sample Domestic Visitors (iN.98).........cooeuviviiiieemneeiinieiiinees 51
Table 23 Age Distribution of Sample Foreign Visitors (iN.20)..........ccuuviieiiieeiiiinneeeiiiin, 53
Table 24 Gender Distribution of Sample ViSitors (i0.%0).........ooveviiiiiiiee e, 54
Table 25 Marital Status of Sample VIiSitOrSAN. ........c.uuiiiiiiiiii e eee e 55
Table 26 Annual Household income of the Sample Domestic Visitors.(in%).................... 56
Table 27 Household income of the Sample Foreign Visitors .(in.20)...........ccoouuvieeveeeeennnnn. 57
Table 28 Educational Level of Sample VISILOIS........cov it ee e 58
Table 29 Occupation Pattern of Sample ViSItQrS.........ccoouuiiiiiiiceeiii e 59
Table 30 Purpose of visit by Sample VISHOIS. .......oovuuiiiiiiiieeeiee e eem e 60
Table 31 Mode of Transportation of Sample ViSItorS..........ooooiiviiiiiicae e 61
Table 32 Travel Behavior of Sample VISHOIS.......ccouiiiiii e eee e 62
Table 33 Propensity of availing package tour of SamleoXs..............cccoeveviiiiiiceeiii e, 63
Table 34 Travel Arrangement Mode of Sample VISIOIS........cccovviiiiicceii e, 63
Table 35 Distribution of overnight visitors by place of stay of sample visitors.................... 64
Table 36 Distribution of visitor by their preferred eating place of sample visitars................ 65
Table 37 Satisfaction level s#rvices by Sample Domestic Overnight Visitors (in.%)........... 67
Table 38 Satisfaction level of services by Sample Domestic Same dag {iska.................. 68
Table 39 Satisfaction level of services by Sample Foreign Overnight Visitors.(in. %).......... 69
Table 40 Expectation level of their visit to district / State of Sample Visitars..................... 70
Table 41 Top 10 destinations in Chhattisgarh..............ccooii oo 71
Table 42 Most visited tourigtestination of Sample Visitors (in94).............cccoeviviiieeceeiinees 71

Table 43 Average Expenditure on Package Component plusasiage component of Sample
Domestic Visitors availing package tOUL...........coouiiiiii e 12

Table 44 Average Expenditure on Ruoecckage component before trip of Sample Visitars.....73

9| Page

Tourism Survey for the State of Chhattisgarh  (June 20¥IMay 2012)



Ministry of Tourism Datamation Consultants Pvt. Ltd.
Govemment of India

Table 45 Average Expenditure on Roeckage component during trip of Sample Visitors......73
Table 46 States/ UTs visited by you during the last two years (in %) before this.visit......... 74
Table 47 Compare your experience of visiting the State with the last State/ UT visited (out of total
YES RESPONSE ONIY IN.20) . ... et e e e e et e e et e e et eeeaa e mmeaaeeees 74
Table 48 Reason for choosing this State as a tourist destination.(%0).............cccuvuieeereeeeens 75
Table 49 Have you watched / seen/ heard the advertisement of the State Government for tourism
[sTgelaaTe] Te] el gl (i) NPT 75
Table 50 Ratio and Estimated number of domestic leisure tourists/same day visited from other
= LS TP TPPPTPI 76
Annexure I: Methodology ... 78
[ oo [0 1T ] o HA PP PPTT RS 78
D= {1 0T {0 I TP 78
Objectives Of the STUY.........uuiiiiii e een e eee e D
Y ] 0] (0 o S 80
(=31 g oo (oo e V20T UPPPPTR 81
Details Of the SUNKB........i e et e e 83
Brief Profile Of VISITOIS. ... .ot e e e e e aeees 84
urvey of ACoMMOAALION UNITS .. ... ooviiiiiii e e e e e e e e e 84
Annexure Il- Questionnaire for Enumeration Survey................. 87
Annexure Il Questionnaire for the Exit Point Survey ................ 90
Annexure IV (A) Questionnaire for Accommodations Survey
(MONERLY) .o 99
Annexure IV (B) Questionnaire for Accommodations Survey
(CBNSUS)...uuiiiiiiiiiiiiiiiiieeeeeeimmmr e e et et ettt tet et e e e e e e e s st e e e s aaaeaeaeaeeaeaeeeeena 101
Annexure V Estimation Procedure...........ccccceeeiiiiiiiieemneeenneee e 103

Annexure VI Selected tourist destinations for Tourism Surveyl 10

Annexure VIl Distribution of sample among different exit points

....................................................................................................... 115
Annexure VIl Supplementary Tables..........ccccoceceeiiiiiiiiicee, 116
Annexure IX List of Fairs and Fastivals........c.cccccccvvvviiiiniicee. 153
Annexure X Abbreviations and ACronyms............c.cccevvvvvvvvvvieea 155

10| Page

Tourism Survey for the State of Chhattisgarh  (June 20:xIMay 2012)



Ministry of Tourism Datamation Consultants Pvt. Ltd.
Govermment of India

Girodhpuri ,Raipur, Chhattisgarh




Ministry of Tourism Datamation Consultants Pvt. Ltd.
Govemment of India

Chapter 1 Introduction

1.1 Brief Profile of the State ofChhattisgarh

Chhattisgarh state is situated in the Central India and Raipur is the captal of
Chhattisgarh. Chhattisgarh is the"@rgest state of India, with an area of 135,496 2"
ranked as the 1% mostpopulated state of the nation. Chhattisgarh is also an important
electricity and stegproducing state of nation. It is bounded by Madhya Pradesh in the
northwest, Maharashtia the west, Andhra Pradesh in the south, Orissa in the east, Jharkhand
in the northeast and Uttar Pradesh in the north. The climate of Chhattisgarh is tropical, hot and
humid because of its proximity to the Tropic of Cancer and its dependence on tl@on®ons
for rains. Summer season in Chhattisgarh is from April to June and temperatures can reach up
to 40°C. The monsoon season is from late June to October. Winter is from November to
January and it is a good time for visitor to visit Chhattisgarh. Wiraszgleasant with low
temperatures and less humidifihe demographiprofile suggestshat about 8% of the total

population lived in rural areas.

1.2 About Chhattisgarh Tourism

Chhattisgarh, situated in the heart of India, is endowed with auittral heritage and
attractive natural diversity. The state is full of ancient monuments, rare wildlife, exquisitely
carved temples, Buddhist sites, palaces, waterfalls, caves, rock paintings and hill plateaus.
Most of these sites are untouched and ulweed and offer a unique and alternate experience
to tourists, compared to traditional destinations which have become overcrowded. The green
state of Chhattisgarh has 41.33% of its area under forests and is one of the rictiestrbity

areas in the caury.
Although Chhattisgarh is a young state, it is an ancient land, referred to in ancient

texts, inscriptions, literary works and accounts of foreign travelers as Daks$inga. Lord

Rama is said to have spent part of his exile here.
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Chhattisgarh is known to be a trikddminated state, and it has a significantly large
tribal population 32.5% as compared to 7.8% for the rest of India. In spite of this, the region
has been historically dominated by traditional Hindu culture basech@marchical social and

religious order.

1.3 Tourism statistics for the state of Chhattisgarh

Following are the domestic and foreign tourist visit to Chhattisgarh.

Table 3 Domestic and foreign tourist visit to Chhattisgarh

Tourist Visits 2008 2009 2010
Domestic(In Lakhs) 4.43 5.12 5.66
Foreign (In Lakhs) 0.01 0.01 0.02
Total (In Lakhs) 4.44 5.13 5.68

Sourcelndia Tourism Statistics 201Q Ministry of Tourism New Delhi.

1.4Some Important Tourist Destinations

Bastar: One of the largest districts in India and bigger than the state of Kerala and
other countries like Israel and Belgium. Its early history is obscitiie believed to have been
established in the 11th century by the Nagavanshi dytiastijad their capél at Barsu

There are plenty of theories about the origin of the name "Bastar”. The most rational is
that it is derived from the Sanskrit wokdstrat, wide territory, which is how the Deccan
chieftains perceived the area North of the Godavari riveetcAnother explanation is that the
name evolved from "Bastearna”, sal treeswhich Bastar is full of. The'3conjecture is that
Bastar is from "Bastah”, goat, the area being a popular territory, even today, for shepherds
migrating from North India. A% hypothesis says Bastar is from "Basta”, bag, associated with
the gypsies who were the earliest traders to come to the region to barter salt for local forest
products and iron ore. And thd"Zhinks Bastar owes its origins to "Bastakam®, a variety of
sdt, the commodity most imported into Bastar in the early days of its contact with the outside

world.
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Chitrakot Falls, BastarChhattisgarh

Historically, Bastar formed the buffer zone between Deccan in South India and the
Rajput splinterstates of Centtdndia. It did not impact and was not impacted by happenings
outside. As such, it developed its own way of life and governance. The population, mostly
tribal, was native to India long before the Aryans arrived (10,000 years ago!), and they still

follow their traditional lifestyle.

Bilaspur: Known for itsKoshasilk and the quality of its rice. It is the second largest
city in Chhattisgarh, and home to its High Court.
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Temple Carvings in MalhaBilaspur Chhattisgarh

The city is approximately 400 years old. The name is derived fitasa, the name

for fisherwomen.

Malhar (Saravpur): A former capital, this is about 14 km from Bilaspur. It has
remains from 1,000 BC onwards. "iGand 11" century temples can be seenreheThe
Pataleswar Kedar Temple is one of thethe Gomukhishivling is the main attraction here.

The Didneswari Temple, belonging to the Kalchuri regime, is also worth visiting. The Deor
Temple has artistic idols. There is a museum, managed by the IC&swexnment, which had

a good collection of old sculpturdalagaonabout 25 km from Bilaspur, is known for its
"DeorantJethani" temple. This has a huge 7 foot high statue, that's 4 feet wide and weighs 8

tons.
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Ratanpur: Once the capital of Chhattisglg Ratanpur is situated about 25 km from
Bilaspur on the Katghora Road. According to the locals, it was important in all yogst
(ages) of Hinduism Sat yug, Treta yug, Dwaapar yug and Kal yug.

There are the ruins of an old fort here. This has aadcitte stone sculpture over the
frame of the Ganesh gate. The entrance has Shi@attavDance and statues of Lord Bramha

and Lord Vishnu. Inside, there are the Sitchourai and Jagarnath temples.

Ratanpur, Chhattisgarh

An 11" century temple, dedicated to the Goddess Mahamaya, was built during the

regionof Calturi the king of Raja Ratnadev. There are ponds near the temple. In front of the

pond thereis a temple of Kantideval of Maratha Period. This has been renovated by the

architecture department.
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Khutaghat Dam: About 10 km from Ratanpur, this is surrounded by forest and hills,

and is a popular picnic spot. There is a rest house near the dam.

Belpan: Known for itskund(big pond) andsamadhi.

Khadia Dam: About 85 km from Bilaspur, it is known for its beauty.
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KhutaghatDam, Chhattisgarh

Kabir Chobutara: Known as the place of great saints. It is near Gourella, about 41
km from Bilaspur.

17| Page

Tourism Survey for the State of Chhattisgarh  (June 20EIMay 2012)



Ministry of Tourism Datamation Consultants Pvt. Ltd.
Govemment of India

Kabir Chabutra, Chhattisgarh

Dhamtari: Situated in the fertile plas, irrigated by the Mahana&iver and Sendur,
Pairy, Sondhuy Joan, Kharun and Shivnathits tributaries. Paddy is the main crop grown
here. The Satpura range of mountains, popularly known as Sihawa Pahad, is to the east,

Kanker is to the west, stataital Raipur to the north, and the state of Orissa to the south.

Dhamtari has a number of dams. Asia's first ever Syphen dam was built in the year
1914 at Madamsilli. Ravishankar Sagar dam, which irrigates almost 57,000 hectares of land
and is the mainupply of water to the Bhilai Steel Plant and Raipur, is here. Sondhur dam and

Dudhawa dam are other major dams.

Dantewada: To the south of Bastar, derives its name from its presiding deity, Devi
Danteshwari, the Goddess worshipped as an incarnatielmadti (strength). It is believed to
be one of the 52 sacreshakti peethagseat ofshakti,female power) of Hindu mythology.
Lord Rama, the hero of the epic Ramayana, is reputed to have taken shelter here during his 14
years of exile. At various times, thegion has been ruled by the Nags, Satwahanas, Nalas and
Chalukyas. Traces of BuddhisnmchJainism dating back to thé?2entury AD can be seen

here.
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Dantewada, Chhattisgarh

Dantewada's forests are home to several species of wildlife, inclimghat are
native to the areathe Pahadi Maina and the Wild Buffalo. The area is inhabited by several
tribal groups, including Maria, Muria, Dhurwa, Halba, Bhatra, and Gonds. They are renowned

for their artistic excellence and produce outstanding terracatanetal and bambeoraft

artisans.

Dantewada is extremely mineral rich. Bailadila has one of the largest deposits of Iron

Ore in the world. Uranium, corundum, granite, graphite, limestone and marble are also found

here.
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1.5 Govt. Initiatives towards Tourism

I ndi abds government al bodies have also ma
requiring that each and every state of India have a corporation to administer support issues
related to tourism. The Government haswadid 100 per cent foreign investment under the
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automatic route in the hotel and tourism related industry, according to the Consolidated FDI
Policy, released by DIPP, Ministry of Commerce and Industry, Government of India. The
terms hotel includes restaurantbeach resorts and other tourism complexes providing

accommodation and /or catering and food facilities to tourists.

The term tourismrelated industry includes:

u Travel agencies, tour operating agencies and tourist transport operating agencies
u  Units providing facilities for cultural, adventure and wildlife experience to tourists
u Surface, air and water transport facilities for tourists

i Convention/seminar units and organizations

1.6 Objectives of the Study

The field survey in a State wasnducted for a period of 12 months in all districts of
the State. The survey was used to obtain the following meigé information for each

district:

a. Estimated number of visits

() Visits by overnight visitorsstaying at accommodation units;
- Staying with friends and relatives
- Others, such as those staying in tented accommodations provided by State Gowt. or
by any othecharitableorganizations, etc.

(i) Visits by sameday visitors

b. Profile of visitors, their expenditure pattern, purposeigifsy etc.

1.7 Terms of Reference

The Terms of Reference (TOR) of the Tourism Surveys in the States/ UTs are as

follows:

Q) Prepare a frame/ list of all important tourist places in the State.
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(ii)

(i)

()

v)

As per the methodology developed by Ministry of Tour@nclosed at Annexwb
for preparation of montlvise and annual estimates, prepare the following estimates,
separately for foreign and domestic visitors (with breakup of overnight tourists and

sameday visitors), for the selected tourist places, at diskvel and at State level:

(@) Total number of tourists (owaight);

(b) Total number of samday visitors;

(c) Total number of tourists staying with friends/ relatives;

(d) Expenditure incurred by tourists (oveght);

(e) Expenditure incurred by s&-day visitors;

(f) Expenditure incurred by tourists staying with friends/ relatives;

(9) Profiling the tourists/ visitors at district and State level in respect of

age, sex, occupation, purpose of visit, State/UT of residence or country of nationality,

duration of stay, mode of journey, use of package tour, etc.

As per the methodology (enclosed at Annexi)yeprepare montwise and annual

estimates of occupancy rate of accommodation units at district and State levels.

Conduct oneday workshop for the officers of the State to be surveyed and a few other
States and organizations. Total number of participants would be around 30. Details of
the exercise and the methodology to be adopted for estimating the number of tourists
and other parameters mentioned in otRea r af6T®R will be explained by the
consultants in the workshop. Also organize a workshop in each State at the end of the

survey to discuss the report of the survey.

Prepare a frame/ list of tourist plaease dl accommodation units, like hotels,
Dharamshalgsguest houses, etc. for conducting State level survey on tourism. Update
this frame/ list on quarterly basis; and accordingly revise the coverage. This frame
should include information on rooms, beds angleryment, etc. Also conduct survey

of selected tourists staying in accommodation units to identify the purpose of their

visits.
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(vij Based on the methodology, collect and compile data about domestic and foreign
tourists to provide information as mentioned atN®. (ii) above. Market Research

Division, Ministry of Tourism, Government of India.

(vi)  Based on the information on employment in the accommodation units in the Sampling
frame, estimate direct employment generated in accommodation units at district and
Stae levels.

(viii)  Collect information on the annual expenditure incurred by State Government at the
selected tourist places, at district level and at the State level for development of

tourism.

1.8 Plan for Survey

The methodology envisages three stagepling. The first stage units were the towns
important from tourism perspective, the second stage units were the tourist destinations in the
selected town or linked to the selected town, and the visitors within a tourist destination was
constitute the tid stage units. The procedure for selection of first, second and third stage

units are given below:

() Selection of Towns important for Tourism
(i) Selection of Tourist Destinations in the Selected Town
(i) Selection of Visitors at a Tourist Destinan for brief profiling

(a) Sample size of visitors at district level

(iv) Distribution of Sample Size in Towns and at Tourist Destinations
(a) Distribution of sample size amongst selected towns in a district
(b) Distribution of sample size among tourist destions in a selected town
(c) Selection of days for survey of visitors in different months
(d) Canvassing of schedules to the visitors for brief profile

(v) Details of the Surveys
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(A) Survey at Tourist Destinations
(@) Total number of visits
() Ticketed Destinations:

(i) Non-Ticketed Destinations:

(b) Brief Profile of Visitors
(B) Survey of Accommodation Units
(C) Survey at Entry/EXxit Points of the district

There are four types of questionnaires for the study
a) Accommodation survey (Q uarlgr,

b) Accommodation survey (Monthly),

c) Short survey at Tourist Destinations and

d) Tourist survey at exit points.

Datamation Consultants Pvt. Ltd.
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1.9Selected Tourist Destinations

Destination o o Monthly
S. Nb. Type of Destination Place Name of Destination place Sample
Place Sample
DISTRICT BILASPUR
BILASPUR RELIGIOUSNATURAL KANAK PADARI,KALIMANDIR 50 600
RATANPUR HISTORICAL,RELIGIOUS MAHAMAYA MANDIR,VHAIRAB MANDIR KALI 50 600
SIDH BABA MANDIR/ASHRAM MAHAKALESHWAR
3 BELGAHNA RELIGIOUSNATURAL 50 600
MANDIR,KARIAAM
4 SONMURA RELIGIOUSNATURAL NARMADA UDGAM 50 600
ACHANKMAR ZOONATURAL WILD LIFE 50 600
LORMI RELIGIOUS MAHAMAYA MANDIR 50 600
HISTORICALARCHAEOLO SHIVMANDIR,VISHALKHUND,(NARMADA
7 BELPAN 50 600
GICAL,RELIGIOUS UDGAM)SITAKUND
HISTORICALARCHAEOLO
8 MALHAR PATALESHWAR,DIDNESHWARI MANDIR 50 600
GICAL,RELIGIOUS
ARCHAEOLOGICALNATUR
9 TALAGAOWN AL DEVRANI JETHANI MANDIR,RUDRA SHIV PRATIMA 50 600
10 LUTRASARIF RELIGIOUS HAJRAT BABA SAIYAD INSAN ALI KI DARGAHA 50 600
11 SATGANGA HISTORICALARCHAEOLO SATGANGA KUND,SHRI RAMJANKI 50 600
(MUNGELI) GICAL,RELIGIOUS MANDIR,ARCHAEOLOGICALMURTIYA
DULHA BABA DULHA BABA PAHAR,SHRI SIDH BABA
RELIGIOUSHISTORICALN
12 PAHAR ATURAL MANDIR KOTSAGAR ABAM GHONGHA 50 600
(KOTA) JALASHAY,PRAWASI PAKSHIWICHRAN KENDRA
DISTRICT -KORBA
1 KORBA INDUSTRIAL SUPAR THARMAL PAWAR,BALKO 86 1028
PALI HISTORICAL,RELIGIOUS PRACHIN SHIVMANDIR 86 1028
LAFAGADH HISTORICAL,RELIGIOUS PRACHIN KILA,GUFAMAHAMAYA MANDIR 86 1028
CHATURGAD
4 H HISTORICAL,RELIGIOUS PRACHIN KILA,GUGA,NATURAL 86 1028
5 KENDEI WATERFALL,NATURAL WATERFALL 86 1028
TUMHAN ARCHAEOLOGICAL PRACHIN SHIVMANDIR 86 1028
BANGOO JALASHAI,NATURAL BANDH DRISHYA 86 1028
DISTRICT -RAYGADH
HISTORICALARCHAEOLO KABRA PAHAR,BADLI GUFA TIPA KHOL PAHAR
1 RAYGADH 86 1028
GICAL, MANDIR
2 KHARSIYA CULTURAL,INDUSTRIAL RAMJHARNA MACHLIGHAR 86 1028
HISTORICALRELIGIOUSN
3 SARANGADH GIRIVILASH,MAHAL TALAB 86 1028
ATURAL
DHARAMJAY SISRINGA GHAT AOUGNA,RESHMA DHAGA
4 NATURAL,RELIGIOUS 86 1028
GADH KENDRA
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